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The two objectives of the research on Public Relations Media for the Acceptance of
the Shutile Train Project linking the Suwannabhum Airport are the acquisition of data regarding
the sources of information used by the general public relations relating to the project and the
acceptance of the shuttle train project linking the Swannaphum airport

This research project employed both the quantitative and qualitative methods of study.
For the quantitative study a survey research method was used.. The sample was divided into two
groups. The first group consisted of 150 people from the communities living along the line of the
shuttle train project or nearby. The second group consisted of 150 train passengers at the railway
station the eastern route between Makasan station and Lardkrabang station (this is the proposed
route of the shuttle train). There were altogether 300 people. Interviewing forms were given to the
sample to fill in with their own opinions and used as a tool to collect data. For those who were
unable to read and write, the researcher conducted and interview and filled in the form according
to views that were expressed. If the interviewee did not understand, the researcher would explain
and give more details until the question was understood and the form completed. This diligent
approach, along with extensive checking, was used in order to maximize the contribution of all
respondents to the survey.

The objectives of this research project were

1. to study the acceptance of people who are impacted by the process of the shuttle
train project linking the Suwannabhum airport.

2. to study public relations factors that make the people who are impacted accept the

process of the shuttle train project linking the Suwannabhum airport.
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3. to study problems and obstacles of public relations for the acceptance of people
who are impacted by the process of the shuttle train project linking the Suwannabhum airport.
The results of this research project were

1. People who are impacted by the process of shuttle train project linking the
Suwannabhum airport display five levels of acceptance. These are : more meetings and explaining
about this project in details are needed, the development of the transportation system between the
Suwannabhum airport and the capital city is necessary, the process of shuttle train project linking
Suwannabhum airport, the construction of the shuttle train project linking the Suwannabhum
airport doesn’t pass their living areas, the project has already been studied to avoid environmental
impact.

2. Public relations factors making the people who are impacted accept the process of
the shuttle train project linking the Suwannabhum airport show that the sample can’t specify the
public relations media. They may not get the information directly from public relations media.
The less public relations will lead the less public relations factors so the information can’t be
spread overall and match the needs of the target group However, the sample can follow and
search for information firstly and most especially from the leaders of their communities, secondly
from their neighbors or other people in their communities, thirdly from the mass media. Other
noticeable media such as pamphlets, brochures, train news are the source from which the targets
group get the least information.

3. The problems and obstacles of the acceptance of people who are impacted by the
process of the shuttle train project linking the Suwannabhum airport show that there are five
levels of non acceptance of the project. These are the following; railway construction passes their
accommodation, accommodation is near the airport/project, the project causes environmental
impact, compensation is offered instead of moving to a new place. Finally, construction passes

their accommodation and they are ordered to move to the new area assigned by the authority.





