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The objective of this paper is to propose the development of an expert system for
choosing perfumes for products with the aid of computer software and using an artificial
neural network to check consumer satisfaction. The expert system's role is the
preparation to capture the knowledge of the experts and the data of customer's own
requirements. Then compile the data collected to study and form the appropriate rules
for choosing perfume's for products. To identify the customer's needs we used an
artificial neural network technique to classify the separate perfumes notes in a complete
perfume chosen by consumers. Finally, the expert system is able to make decisions,
supported by the ranking of the scores of the complete perfume present in the
selection. To evalute the results, the program’'s advice was checked against the
customer selections. The results indicated that an average of 58.38% were correctly

predicted in each customer group selection.





