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A Study of 3D Character Design for Advertising for Automotive Battery Company
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Abstract

The main objective of this research is to design a 3D character to be a representative of an automotive
battery and to be used in advertising media for FB Battery Company ( Siam Furukawa Co., Ltd., FB Battery
Manufacturer and Distributer) . At present, the automotive battery market is highly competitive, there are many
automotive battery brands but not many advertising media. This may result in the lack of the automotive battery
information and knowledge for car users and could then lead to the negligence in the battery care and maintenance.
An automotive battery is considered to be the heart of a car. The more interesting and different an Automotiye battery
advertisement is from the existing ones, the more interest it will get from car ugérs. This§, couldWalso raise an
awareness of the importance of car batteries. Designing a 3D character to be a represenfative o the automotive
battery used in advertising media is a new dimension of automotive battepyadvertisiiyg.

The target group of this research is car users in general. Researchgg®mphasizes the study of designing 3D
Character and uses it as the representative of the automotive bdjtery for BB BattepydCompany where the researcher
has worked for nearly 20 years. The researcher sincerely hepCs that thi§ 30-Sécond advertisement will form a new
dimension of entertainment to the automotive battery advertisémefit aad be beneficial to those interested in studying
3D character design for advertisements which could be applied to'@thdr related works in the future.

The research result shows that this desigiied 3D chdsacter which is used as the representative in the
advertisement of automotive FB batteries manufaetlired By FB Battery Company is suitable, beautiful, interesting,

and concisely presented following,the advertisement format.

Keywords: design, 3D character, advertisement
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