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2.6 LUAAM Third Generation (3G)
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2. SCB Mobile Banking
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Network
Technology platform vender; Infrastructure & equipment vender;

Application platform developments

Content
Banks & Financial services companies
Vertical content aggregators; Application platform developers; Application

developers

Interface
Mobile portal providers; Mobile network operators; Mobile service

providers; Handset manufacturers

Customers

i1 : Datamonitor Technology — digital home in Datamonitor (May 2002)
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Research

Studies Research Purposes Factors

Results

Consumer
acceptance of online
banking: an
extension of the
technology

acceptance model

Tero Kari | ualuiniladeszydn PU uaz | 1)-PU. 2).PEOU,

Heikki and | 1unuaasdayasuiais 3).PE, 4).Information

' o on online banking,
Seppo aaulay nuddutlade i g

- - o - 5).security and
ﬂ‘l’]ﬁW@NWﬂ‘ﬂZﬁﬁ NI1TRIUNENIT
privacy and 6).the

IHaaulaiiiiznissunmis. n1g _ .
. . Quality of online
=8 al -7 (3 a a

AnEEuNenedeiiaas 197 | connection.
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TOINWAINITEUIATEU .

[ Perceived usefulness

‘ Perceived ease of use

[ Perceived enjoyment

Information on online
banking

Online
banking use

\ Security and privacy

Quality of Internet
connection
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Research Studies Research Purposes Factors Results
Factors affecting the | Hanudin ANz Anen 3 U ANNENATY | 1). Perceived /“’\
intentions of Amin Tudayagtlszneunis usefulness (PU), Q;‘;"“';E:}”"'-‘---
customers in Malaysia (811AN3) TN A1N1T LAY 2). Perceived ease (“'_'_;]f_l )
to use anNAN 8U1ANT. AW §9ANIs | of use (PEOU) “T} /
mobile phone credit ()

cards

5UIANT ART @59 AN FAN
dl o e

e iy Uselend uay Aaw
azaan T n1g 1 seudng

Tnadnd fugnen Tms washs

A A
UUNBOR

=

A

3). Perceived

credibility (PC) 4).

The amount of
information on a
mobile phone
credit card

5). Perceived
expressiveness
(PE) 6).usage
intentions

(USINTSs)

Notes: PU, perceived usefulness: PEOU, pereeived case of use; PC, perceived credibility:
AIMC. the amount of information about mabile credit cards: PE, perceived expressiveness: and
USINT, usage intentions
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Research Studies Research Purposes Factors Results
Using ZMET to Morna S.Y. | nannsaaeléiuzin The Zaltman Pa S
explore barriers to the | |ee and AnUENEULIRRTgNAN Metaphor J g ,f-J"‘.'
adoption of 3G mobile | 0 ANNNIOUAMNANATY AN Elicitation
banking service MaGoldrick mw@lm mez%'ilqﬁquvmaz Technique (ZMET) — N W
and AnldLEn19sUIANIHeNa 3G. | was chosen. e Jo N\ . \/
Kathleen A. | s11A3A9Tazwtsetamil w I“ Q_r
Keeling Tunnanuiy wasiley daiass
and Joanne | N3 18 fignénazinlu 4y

Doherty

AUNAB.
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Factors influencing | Ming-Chi 1. WBATIRADUIN NBITTU 1).TAM Cmmmmmmmm—
the adoption of Lee AN 1AEN Ly ta Uselaaii | 2).Perceived Risk

D
internet banking: An e WoANeIN gnANEUIATT | 3).TPB P

integration of TAM

aaulail
HY TPE

and TPB with P o .
2. Tuad 1aae N1 H ANTNa

perceived risk and

¢ Socialrisk )

NN %‘H DY WA NTLNL 61D

perceived benefit

lime nsk

N9 Andawla 14 su1Ang | it i 5/

aaulail
3. e Usziiu 91 N9 994
NAN 284 Tam with TPB 19
o X o o
N0 WU 4mFu ng

R399 421511ANT aawlall
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Research Studies Research Purposes Factors Results
. . X . TNHL ™
Elucidating user Jen-Hung | WA N9 Anen W0 wa ey | 1).PMV perceived | (v )T O
behavior of Huang and | saM-learning éslﬁ 1Tn"9 mobility. /'Ili“_\\ . . P
. . I '\I-’_E'.U_L/'—D-\;\I J_F/' \q_l:l]_-/'
mobile learning Yu-RuLin | waz 10 348 7 aula lu M- 2).PE perceived T \/
A perspective of the . = X ( PE
learning. 4 N9 ANEI W WU _

extended technology

acceptance model

41 (PU) uaz (PEOU) &
AINANATYFRE 1T M-
learning. Wi PU Ruasie

TIFAFNINNGY PEOU

enjoyment.

3).PU perceived
usefulness
4).PEOU
perceived case of
use

5).ATT attitude
6).Bl behavioral

intention

Key:
FMV = perceiv
PEOU = perceived

¢, PE = perceived enjoyment, PU = perceived usefulness,
ATT = attitude, BI = behavioral intention




