undnde T 135010

L ] []
nsAnmAfilfidagUszadd (1) eAnmiladudiulszandunisaaaiiiunase
o & v v - a o 4 9 o« 1 o 1
nsidandefuAtredudrradnssindssinaninanssuiuiniussainvsaiaaga tne lu
" v [ | 4 o o ) d‘ - A’ v d'
wijthuane snewes Smdadeaami wer (2) WeAnswgiinssunisTefudaesd
< o 4" L% o 1 -l (R o o &~ - ]
sranszinmimonssuiutiussainaaios lunsjitunas s nene Samdndasln

' o~ 1

AJ =4 n; o ' ﬂ‘ -l' o ] d‘ <
ngNAaRtanA nmAe Uszrnsndwinviaaientalne® LAUNIIVDAUNEIUATIRBN

' v ]
o ¥

Fodunaeafiszan tszmimansnuutinmasinveaiizoranefithuone $1nemeng
Fmindealmi d1mou 384 Ay whasileflilunsAnmAeuuussunty dayefisusanly
vndnmeiagldadfidanssaundssnaudaanisuanuasanad Arfanar Alaae
ﬂ'mf;mmummg'\u

- i

0 [ % 1] [ n‘da
anmsAnsnudn  dadadoudszaunianisanin yniladeiiianinasients
% H ¥ - [ <3 + o [ [ X o
sindulagauAnssantssmiinonssy thuaoedandnd@alud auatsuseil tadudiu
NARAT  tadpaudemnanisandaming  tadusuman  uastlasadiunisdauaiunig
o 1] 4 [ [ L) o ¢ o r:
aa1e  dnvisuieadoulngiaulalupldnmaindndneizaiuendnraiiutitureminia
=N 0] - [ o4 :’4 :H” ] < -: C% ] a‘
wilaninndmatdudn SmisnisAnmafiiinudmginssumsiefudrreninveaniuarn
X d . y v - o ¥
nedendefudrmelssdanlszinnimonssuiuinnin doulunduniaifedendedudn

: d o A’ o o 4 °
saanszaniiasanitugudinanssuiurinuuastit il ddausiauanndninlufueesen

Abstract
Te 135010

The purposes of this study were (1) to study Marketing Mix Factors in Buying
Handicraft Souvenirs of Baan Thawai, Hang Dong District, Chaing Mai Province and (2)
to study Purchasing behavior of Thai Tourists in Buying Handicraft Souvenir of Baan
Thawai, Hang Dong District, Chaing Mai Province.

A questionnaire survey was conducted among 384 Thai tourists - travelling to
Baan Thawai, Hang Dong District, Chaing Mai Province. The statistical means of
descriptive distribution used for data analysis were frequency distribution, arithmetic
means, and standard deviation.

The findings from this study suggest that all Marketing Mix Factors effecting the
buying of Handicraft Souvenirs of Baan Thawai, Hang Dong District, Chaing Mai
Province, as follow, product factor, place factor, price factor and promotion mix factor.
Most Thai tourists are more interested in products, which are in Northern Style more than
price. However, the findings of this study suggest that purchasing behavior of Thai

tourists are travelling by themselves to buy Handicraft for personal used more than as

souvenir.





