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The purposes of this research, implementations and participation of career group members of the
five stars OTOP product champions, Nakhon Pathom province, were to study the implementations of career
group members of the five stars OTOP product champions, to study the motivation to join the career group
members of the five stars OTOP product champions and to study the participation of career group members of
the five stars OTOP product champions, Nakhon Pathom province. The samples were 118 persons by using the
purposive and stratified samplings from six groups of five stars OTOP product champions. The used
instruments were five rating scales questionnaires and interview forms.

The statistical analysis were percentage (%), arithmetic mean ( —)Z ), and standard deviation (S.D.)

The research findings revealed the following:

1. The implementations of career group members of the five stars OTOP product champions,
Nakhon Pathom province, in overall passed the determined standards at the high level, and in each sectors
passed at the high and very high levels, except the marketing was lower than the determined standard. And the
interview was conducted from six group presidents, found that the used materials for production were not
affected the environment and locality.

2. The motivation to join the career group members of the five stars OTOP product champions,
Nakhon Pathom province, in overall and in each sectors were at the high level. And the interview from six
group presidents was found that the essential motivation was the success of career groups and gained more
income for their families.

3. The participation of career group members of the five stars OTOP product champions, Nakhon
Pathom province, in overall and in each sectors was at the high level, except the developing products and
marketing were at the moderate level. And the interview from six group presidents was found that all members
participated in working, had a good team work, and attempted to develop their knowledge and capability

extending the market share internationally.





