216762

msisendaiiitnquszastitentsAnuanumsaimslforniiudululsmena
gurusanaveuunu turszana 2547 wazuuamefinangaslumsunufivumuilogiu
dumsAayuBeSina (Quantitative Research) tazfAnbuFanainw (QualitativeRescarch)
TasAnu lulswewragurudhvineluswmiaveuunusuau 10 s 9nduou
quwmmm;wuvimmﬁmm 20 YA

unaedoyafildlunisinude swaumsdedenluflondszunm 2547 weq
Tsengnna mieeflefildlunsfiou fe wuudunwsinedndsiasmslsswennauos
indnsimthisufiaveumsdedesuaznysoe

namsisonuh Tlsmennaiimsdedenviududman 6 Ts\mmm?\ 10
§uauRanuA 10 ks fie Tsansnnagueu uvsi 2, 3,5,6,7 uaz s Aadludosas 60

. : v s

yosdulsmenadhvune  Tsasnnadlinsdaldneiivduliyanlumsdidenud
1,000 U 4 42,000 UM Tﬁﬂﬁﬁ'ﬂﬁﬁugammﬂ%ﬂlﬁwﬁu:Antiﬂatulents ot Tsanenna
WUl 2 AU 1: 300 Ay 0.4 % , Tsewonnaguru3 ohfu 1: 2 Aadlu 483 %,
Tsawennasguan 5 oy 1:10 Aadli 5.00 % , Tsawonnaguesu 6 vy 1:9 Ay
4.46 %, Tsanownaguru 7 oihdy 1018 Aadlu 8.9 %uazlsanennagueu 8 vty
1:12 Andlu 6.4 %

Fmfummaduntuliinslfoniiuiunndy  vnmsfunmdidemuelds
ﬂ15mauwi'*ffmgmniﬁanmimawﬁu%u‘lﬁ'ﬂdmmﬂa'faeimsimﬁm uazfimsdaasyld

o 9 a 5
dszrruvensulForayu InsluranSmsunii



216762

This study investigated the situation of turmeric pharmacetical products and appropriate
substitution for medicinal use among ten community hospitals in Khon Kaen Province in the
2004 annual budget. It focused on both a quantitative and qualitative aspects. The research was
undertaken in ten selected target community hospitals out of twenty hospitals.

The main data collected were the reports of drug orders throughout 2004. The other was
from the in-depth interviews with the hospital directors and the pharmacists who were
responsible for ordering drugs and other medical supplements.

The study has found that' six out of ten target hospitals (60%) had ordered turmeric
products. Their code numbers are hospitals numbers 2, 3, 5, 6, 7 and 8. These hospitals have
ordered turmeric producis from 1,000 up to 42,000. Baht The ratio of using the turmeric products
to Antiflatulents for patients with dyspepsia was as follows:

1:300 in hospitals no. 2 with only 0.4 % of turmeric products

1:2  in hospitals no. 3 with 48.31 % of turmeric products

1: 10 in hospitals no. 5 with 5.00 % of turmeric products

1:9 in hospitals no. 6 with 4.5 % of turmeric products

1: 18 in hospitals no. 7 with 8.9 % of turmeric products

1: 12 in hospitals no. 8 with 6.4 % of turmeric products

This imi)lics it is still desirable to promote the use of turmeric products. The interview
can be done through providing more professional information about turmeric products, and to
promote more use by the doctor. This includes encouraging local people to accept being involved

with this local herbal and then using it in the hospital.





