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The thesis “Tattoo Evolution, Mass Culture and Art Body Tattoo” or qualitative data
research using the content analysis and in-depth interviews had the objectives to study the tattoo
evolution, business related to tattoo and objectives of tattoo business. The research also studied
the motivation, tattoo objectives of customers, attitudes and communication atmosphere between

entrepreneurs and consumers.

According to the study, the evidence of “Tattoo” was not clear. Some said that tattoo
was derived from the belief of human beings and evolved based on each group. In Thailand,
tattoo, in the past, did not focus on the beauty but the magic and sacred. The tattoo, therefore, was

+

pierced as magical symbols, spells, incantation.

However, the meaning of tattoo was gradually changed to art and became more
specific. Tattoo, nowadays, presented needs, imagination and desire of human beings. As a result,
tattoo or body art was conducted as the business while tattoo entrepreneurs and tattooists both in

the past and present still emphasized the occupational establishment and income earning.

Motivation, objectives and interpretation of tattoo was both different and significantly
related. In other words, customers could have motivation, objective and interpretation, which
were or were not related. Most consumers would like to imitate other people. Additionally, they

preferred desirable art tattoo based on their own individual satisfaction.

Good communication atmosphere among entrepreneurs, tattooists and consumers
could be the selling initiation and motivation for consumers. The communication included
opinion sharing and friendliness. Having studied about the motivation, objectives, attitudes and
communication related to the tattoo, it could be clearly analyzed that “The tattoo of consumers
was changed from personal to public location” and “Such change was mainly determined by

consumers.”

The entrepreneurs, tattooists and consumers entered in the tattoo culture moving from
personal to public locations. However, this change was not regarded as any damage because
personal issues, at present, were more displayed in the society. Showing armpits, thighs, waists
etc. was re-interpreted as confidence, modernity, and social acceptance. Thus, any person having
tattoo on the body usually showed it to other people without any consideration of traditional

culture of proper manner.





