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This qualitative research aims to understand the participation of the audiences in
television documentary “KONKONKON?”. It is analyzed on the basis of the conceptual
frameworks of Constructivism , Reality TV ,Melodrama, Participation Communication, Social

Judgment — Involvement and Empathy.

The research shows that the participation of the audiences can be divided into 8
categories : 1. The audience who just watches the program. 2. The audience who watches
and comments on the program. 3. The audience who watches, gives the opinions and the
participates in the program . 4. The audience who watches and participates in the program
activities. 5. The audience who watches and makes the donations. 6. The audience who
watches,provides some comments and donates. 7. The audience who watches, participates
in the program activities and makes the donations. 8. The audience who watches, gives the

opinions, participates in the program activities and makes the donations.

There are three factors that motivate audiences’ participation. Firstly, it is the
presented melodrama. Secondly, the similar experience with the main character of the

documentary. Thirdly, the producer's feedbacks to the audience responses to the program.





