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This research is a study of the co-viewing of television within a rural community, major
theoretical frame works were based on the typology of mass media audience formation, the
social uses of television, uses and gratification and viewer relationship. The purpose of this
research was to determine and shed some insights into the understanding of television co-
viewing behavior, based in the rural surrounding, which response to the social and
psychological needs. The methodology uses questionnaire as a screening process to
determine the co-viewing partnerships, and subsequently carried out an in-depth interview to
understand further the co-viewing protocol. The in depth interviews were made with all of the
households that have the co-viewing, a total of 70 households.

Consequently, 3 main groups of co-viewing were discovered in this research. First
group is the co-viewing found within a family unit this occurs on regular bases, second group
being the co-viewing among close friends (non family unit) also happens on a regular bases
and thirdly, is the co-viewing founded on occasions. Moreover, there were 3 households with
no television and thus had to view television in other households. The co-viewing
characteristic differs between each group depending on the level of the relationship within
each group, as well as the location that the television was placed. Within a family unit, it was
found that television co-viewing is an activity which occur during evening meal time, and that
the co-viewing between close friends usually occur habitually as well as consistently, and that
the programs are the main draw as all parties share the same interest in the programs. In the
third group (occasion co-viewing partnership), usually occurs in the local grocery shop, or in
the market, in this case the programs orientated towards mass intg{ests such as sports, the

main example being boxing or other major important events.





