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This quasi experiment research aims to explain the relationship between magnitude factor and risk probability factor
in risk reporting, including the different risk background that affect audiences’ decision-making. The methodology used
non-probability sampling with 312 newspaper audiences, who read one of 12 hypothetical risk news stories about
accident, environment sickness, natural disaster and epidemic. Each topic has different 3 treatments consisting of

varying magnitude factor and risk probability factor as followed:

1. High magnitude — high risk

38}

Low magnitude — high risk

3. High magnitude — low risk

Result showed that the difference in magnitude factor and risk probability factor in risk reporting has no relationship
with audiences’ decision-making. When audiences received information from risk news, with differences in magnitude
factor and risk probability factor, the majority decided to confront risk and increased protection. Risk background and
other factors such as type of risk news, read behavior, news exposure, risk perception and audiences’ opinion about

importance of mass media for resource of risk information have no relationship with audiences’ decision-making either.

The main rcason behind the decision to confront with risk is necessity. Other factors affecting the decision include

social factors and psychology factors. The main reason for those deciding to avoid risk is the risk probability factor.





