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The purposes of this research are to describe the information distribution of

the Department of Export Promotion and to study the perception of agricultural product

exporters in the year 2005

The research is conducted by three methodologies consisting of : gathering data
from document source, using in-depth interviews with the Department of Export
Promotion’s officers and surveying a sample of 254 companies listed by the Department

of Export Promotion.

The results of this study are as follows :

1. The Department of Export Promotion uses internet media as major media for
information distribution , the next ones are interpersonal media, specialized media; in
the same time mass media is used as minor media.

2. The Department of Export Promotion distributes the information about the export
agricultural products by cooperating with other related departments.

3. The Department of Export Promotion sets its plan in advance with objectives,
operation process and evaluation in every project.

4. Agricultural product exporters perceive the information through internet media the most,
the next ones are interpersonal media, Specialized Media and the least is mass media.
5. The Department of Export Promotion develops internet media to be more modemn

channel for the growth of the information distribution in the future.





