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Abstract
173427
Nowadays, Thai vehicle industry is enhancing and increasing the demand of
rubber products for vehicles, including rubber mat. But there is no direction and
supporting data for its development. Therefore this research “Expense Characteristic for
Automotive Rubber Mats purchasing and Requirements of Thai Consumers: Bangkok
Case study” was happened. Guide the feature development and price setting to support

customer requirements and increase market opportunity.

The purpose are to find the expense Characteristic and the requirements of the
customers. Dividing by the Marketing Mix Theory; Products (Variety, Quality, Feature,
Design, Brand, Size, Packaging, Service and Insurance), Price, Place and Promotion.
Procedure of the reseérch is to collects the data by using questionnaires. Personal
interviewing with the samples who are 300 users of cars and rubber mats in Bangkok.

Quota is by types of the cars; 100 cars, 100 open-truck cars, and 100 roof-truck cars.

The result is the customers mostly want the rubber mats those can support their
usages; easy to be cleaned, no odor, safety for driving, holding dust and water well.
Size and scale should be curved and fit to the car floor. Durable and be appropriated
with the car interior or have simple delightful design. Some customers requested for
some innovation and differentiate. _

Packaging must be clearly show the product inside and give fU" information that
help to make decision. Brand must be trustable, unique and easy to recognize. There
should have some discount, premium, sale promotion, after sale service or insurance as
it is possible to activate the customer interests.

Price should be between 101-200 baht/piece as usually. But some of the car and
high-end car users tend to pay more for higher duality of rubber mats. Moreover, there
are some factors those has influence on the market; Group of customers, Place
(distribution channel) and Sources those customer used to make decisions. These
factors should be always considered when developing the features and setting the price

of rubber mats.



