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ABSTRACT TE147073

The purpose of this independent study was to study the marketing mix factors affecting
private corporations’ employees decision in selecting credit cards in Mueang district, Chiang Mai
province.

This study was obtained by using questionnaires to collect data from a random
population of 321 samples who are the corporations’ employees in Mueang district, Chiang Mai
province. The samples were chosen by non-formal sampling. The statistical techniques used were
percentage, frequency and arithmetic mean. The conclusions were as following:

The majority of the respondents were female, being in the age of 31-40 years old,
got bachelor degree and having B10,001-B20,000 monthly income. Most of them have at least 1

credit card, the VISA card of Krungthai Bank or Aeon card, holding average credit of B10,001-
B15,000 per card.

The respondents gave the high important level to every factor of marketing mix factors.
The first rank of means was price factors, followed by physical evidence factors, product factors,
people factors, promotion factors, place factors and process factors, respectively. The main
purpose of using a credit card was for buying goods and the main reason of using a credit card
was the needlessness of carrying too much cash. The most problem found by the respondents was
the malfunction of EDC(Electronic Data Capture) device. The most respondents satisfied with

the current credit cards they had and wanted to have more in the future.



