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ABSTRACT
| 197151

The main objectives of this independent study were: 1) to identify marketing mix
factors influencing consumers’ decision on selection credit cards 2) to examine problems of using
credit cards given by the AEON Thana Sinsap (Thailand) Public Company Limited in Chiang Mai
Province. 152 Samples were Thai clients at Central Department Store (Airport Plaza Branch),
Tesco-Lotus (Kam Tieng and Hang Dong Branch. The research instrument was questionnaire.
Data analysis were done by Frequency, Percentage, Mean, and Standard deviation. The result
were as follows:

The background of the most of samples were females and singles with age between
31-40 years old. They graduated bachelor degree and worked at business sectors that could earn
between 10,0001-20,000 bath per month. Most of their expenditure were personal expenditures.

Most of samples in this study used credit cards for emergency cases and daily
expenditure. They had credit cards given by the AEON Thana Sinsap (Thailand) Public Company
Limited since 2005 because of appropriate interest rate. In addition, 43 samples used the Bangkok
Bank credit cards for goods purchasing at the same time.

For the marketing mix factors influencing consumers’ decision on selection credit card
given by the AEON Company at high level were distribution channel, marketing promotion,
product and price respectively.

The problems of using credit cards given by the AEON Company, the samples expressed
problems: limited credit approval; debt statement miss; pin number unchangeable; and fragile credit
card. The samples suggested the company to increase amount of credit; set more payment machines;
customers could change pin number; company should make others promotions and no fee charge at

counter service.





