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ABSTRACT
TE 158442

This independent study aims to study the marketing mix factors effecting Chiang Mai
University’s staff and students tc;wards training services at Information Technology Service
Center, Chiang Mai University. In this study, the questionnaire distributed to 320 ex-trainees was
used as the instrument for collecting data. Then, the narrative statistics; frequency, percentage and
means were applied.

From the study, it was found out that most respondents were single 18-23 year of age
females who were now studying in Bachelor’s degree. The monthly income they earned was less
than 5,000 baht. In terms of the need of training participation, it was indicated that the proper
times for training were 17.00 — 19.00 o’clock and 09.00 — 12.00 o’clock. The appropriate months
for training were in between April to June for two weeks length.

In terms of marketing mix factors effecting the usage of training services from
Information Technology Service Center were orderly ranged as follows; product, price, place,

promotion, people, physical evidence, and process.
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According to sub-factors of those, it was-found out that three sub-factors that were
ranged highly by respondents were stated as follows. In terms of product factor, the three sub-
factors were the quality of training programs and program content, the up-to-date training
program. In terms of price factor, the three sub-factors were registration fee, sufficient money
support from offices, and photocopy costs. In terms of place factor, the three sub-factors were
sufficient training room for trainees, easy to find the training room and able to contact person in
charge through telephone and e-mail as well as quiet surrounding. In terms of promotion factor,
the sub-factors were having well and continual training promotion, offering fres-copies, having
advertisements through both pamphlet and sign board channels which were mentioned in equally
and hearing comments and suggestions from people who used to participate in the training
program. In terms of people factor, the three following sub-factors were as follows: the lecturers
had the good teaching ability to establish the easy undcrstanding for trainees, staffs provided the
rapid and accurate suggestions and consultations and staffs were willing to serve the trainees
which respondents mentioned in equally. In terms of physical evident factor, the three sub-factors
were sufficient computers, up-to-date audio equipments, and atmosphere of training room. In
terms of process factor, the three sub-factors were rapidness and convenience, accurate work, and
easy application process.

In term of marketing mix’s problerus, respondents highly pointed out to each factor as
follows. In term of product, the problem was unsuited period while the problem on price factor
was having high fee. Then, the place’s problem occurred because of the insufficient training
rooms. The promotion’s problems were mentioned as follows: not well promotion, too short texts
appeared in media e.g. newspapers, radio broadcast, etc. Then, it was stated that the process’s
problem was the slow service while the people’s problem was not broad providing services given
to trainees. Lastly, the problems of physical evidence were having insufficient computers and out-
of-date audio equipments.

The suggestions from this study were pointed out that Information Technology Service
Center should revise the program to be more update and also specify the training duration to suit
with users’ need in order to establish users’ satisfaction. It should also open for the comments and

seek for more service information from users in order to set up plan in the next training program.





