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The objectives of the independent study on Marketing Mix Factors Affect Choosing
Musical Schools in Mueang District, Chiang Mai Province as follow.

1. To study the mixed marketing factors which influence music school preference of customers

in Mueang District , Chiang Mai.

2. To determine problems on the customers using service of the music school in Mueang

District , Chiang Mai , in order to improve the service.

The population of this study is the parents of the students who study at music schools which are
legally established under the approval of Ministry of Education in Chiang Mai. The device used to
vollect data was questionaires. Which were given out to 200 people. The data was analyzed by a
readv-made statistics program called SPSS for window . The analysxé included the calculation of
mean . percentage and frequency. The result of the research was analyzed and described as follows.

ICwas found in this study that generally the students take classes on Saturdays and Sundays.
Mostof the parents of students are between 30 - 39 vears old | entreprenuers, and hold Bachelor’s
Herees, Their salaries ranged from 10,001-20.000 baht .

The marketing factor that influences the parents the most in choosing a music school is the
Physical evidence and presentation. The other factors are people , place , process , product , price ,
promotion , respectively.

The most important product factor is the In Product factor . the questionnaire respondents pay
attention quality of the musical instrument ; the instruments should be in good condition because this
affects the teaching-learning process.

In Price factor ,tuition fee , the questionnaire respondents pay attention to it at a high level. The
most important price factor is that it does not exceed 200 baht/hour.

In Place factor , the questionnaire respondents pay attention to it at a high level. The most
important place factor is adequate parking lot.

In Promotion factor , the questionnaire respondents pay attention to it at a high level. The most
important marketing promotion factor is that the services are promote by the school staff themselves.

In People factor , the questionnaire respondents pay attention to it at a high level. The most
important people factor is that the staff is friendly.

In Process factor , the questionnaire respondents pay attention to them at a high level. The most
important process factor is the efficiency of the services, such as class schedules, appointment
scheduling , made-up class scheduling , etc.

In Physical evidence and presentation , the questionnaire respondents pay attention to it at a high
level. The most important physical evidence factor is the school’s atmosphere which motivates
leaming.

The problems in studying at musical schools in Mueang District are not enough musical
instrument for the students, expensive tuition fee, not enough parking space inefficient public
relations and school message announcements, inadeguate and unclear information and suggestions

from school staff, Small cassroom, not enough staff for the services.





