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The purpose of this independent study was to study marketing mix factors affecting
consumers buying decision to purchase chicken produce in Nakhon Pathom province. The
samples of this study were 400 consumers in Nakhon Pathom province. The data was collected by
structured questionnatres. The collected data was statistically analyzed using frequency,
percentage and mean.

The results showed that most respondents were female, age between 21 ~ 30 years
old, single and most of them held bachelor degrees or equivalent. Most respondents were
employees and had monthly income between 5,001 — 10,000 baht.

Regarding the cognitive factor about Food Safety standard of chicken quality, it was
found that most respondents had knowledge about the standard at medium level. The respondents
had the most accurate knowledge as follows: bird flu was infected by contacting the infected
chicken semen’s such as snot, saliva or waste and the people who contacted chickens was more

vulnerable than the others.

Regarding the marketing mix factors, all factors had importance level at high level.
When considered each factor, freshness of the product, fair price, cleanness of the sale place and
care of salesperson were the most important of product, price, place and promotion respectively.

Regarding the problem of marketing mixes factors, all factors had problem at high
rate. When considered each factor, poor product quality, high price, dirty sales places and careless

of sales persons were the most important problem of product, price and promotion respectively.





