UNAALD

T160540

¥ v a A o aa ' A a v
MsAUAIMILLDasSeY “Tladeaiulszaunicnisaalaniinanensyodudiuas
a ' a ¢ o YA o a ° ~ o Y-} t ot oo 7
UIMsiLIzvudumesiiavednetnsnsanluduneiey Sandaoalni ingissaqn
4'! < -~ [ 1 dld 1 4" = S/ Y ]
Mafnyi109atedIudssaunianisnalailinanon1s¥e duA LAz USNISHINTS VY
o s & M LY o o =1 o @ ]
dumesitiavefdetinsinsan luduneios Taniadoslny
= 3’ dy 8 o 3 v YN @ a a
nsfnyns il ldnuswswdeyalavlfuvudeunin aevowgtornsiasdni
4{ a g a T o Jd o 3 ' 3 .3 [+ At o
NI TUA MBS VINITHIUTZVUDUMBS UR aaud 2 advu Tl lusey 12 Wounmiuu uaz
o a 9 Y] o ° o ¥ po Y Y aa a
152U wdnsiasan $1u9u 100 310 wazihdeyan launlszuiawa Tasldand Ainaud
b [ - ' ] 1 ar a 4 Py
Tovaz wazAuRdy INNANY MU frounuuaeuiwdiulngineldiasmsAndeduin
= ' a ¢ o : Py v [ ] P=l
HazUIMISHINTL VLB MMBS A 2 A5 A gauInn I une o daulngeiy 31-40 Y
= =Y a v P~ o a o ' ¥
AsAnyIlSyaasviamoumt erdwmineiuusorn s1eldneiReu 15,000-24,999 un @y
'1 l1 Ya ¢ o a 2 Ya ¢ o v b7 - n’: P2
v lydumesitininiiviiay Taslddumesmianniu uoz14indy nssaz 30-60 u1#

; v ] a =1 o ] P [} 1Y
vennnlidiuingiFsumasiialuiusssuaita 08.01-12.00 u. winfiga dauiuas-



~ 'l o Y ¢ o 1 P Yo d o
anaduaziungalddumesialuyae 20.01-24.00 u. manga uazlsdumesiualun 5
» N ad a o o v a Y a ' T dy ) a o & A
SUAIAMNIDIANNIBLUAT NS UAUAWazUIMsaIU MY RRoFDHIUST U D UIMBIILAAD

:, A =S [y o ,3’ a 9 a ] “ ¢ & A 4:’ A
veaauAseatU HazdngUszasn lunmsFedudmazuInisiiussvudumesiafe Foiio
HULBDIAULATATOUNTI

.d' < -~ s t d'd ' Ay Py 9 =

WonswidedadediudssaunianisaainiinagonsdsaduA Az usng
y a s o 27 o = o s @ o [
AuszULdumesinvortetasasan ludunaiiles JandaFulni deeunvvasuoive:
9 =1 v @ a 1 o Y ' o dy
Tszaunmsinanenisaaduloneiadua1unie q Al

s a o r'd [ 9 o ’ YR

Padomuniadiuan wundaeunvuaeuninaz Idszsaumsinanenisaadulaly

ar 9 i Yy a 9 o 4' P ar a =Y 3/ o Y A

szay un” laun mslddeyavesduiwazuimsnazidon msSudseiududs udiil
[R=" Sp="1 a Y o [] g Ay ) b 4 By y ¥

AU NTBaD MWTUAIAIBINTBNITYINIA NsFaduAazyIms lAvanrae A
IveveduM uazanuawselunisalSeudisududuazusns awdwu

Padvdusiar wuhdaeuuvudeuawldszdunisinanomsandulsluszay

Y v 4:’ = ¥ o 7 z:' . 1] =Y

s 1aun anumuiselunisyedudwazusnis ldlusaifignnigesniadnd

AT lunislseuiousiar uSnmisauurin luwels lududwazusnis uas

anwansalunsdrsztuldnawsduvy swdidu

Pesudureamunmisiasimite wuidasuuuureunildszdumsiinanonis

U o

LYY 1Y . [ 9 o A A Ay v =
dadulaluszdy “wn” lunnileds 1dun ssuunyinnuilasadoiiyedsld anwsias,

o ‘: a 9 a & :&' = 3y a 3/ to o a' .dy
clumsawaaumuazmms ﬂﬁm@ﬂ“]f'c)i’fuﬂ?uaz‘ﬂiﬂﬁl]ﬂullli)'lﬂﬂL’JﬁTmeﬁﬂ1u1’l NITYB

= 3

2 v a Y @ - o 1o 14 - < tg v
ﬁuﬂmﬁz‘i_liﬂﬁhlﬂﬂ’ﬂaﬂ UTMIsTadIdufinazysns uazmsderedauiiviedsaanla

' o s o o
IﬂUﬂﬁQN"IU‘V]]Qﬁz'U‘U?JULW’E]ﬁl'u@'l fuaiay

Jadvdumsduasumsantn wuhdasunvurevniuldsedunisinanonis

v o

andulaluszdn «ann 1dud msasredomsnuduisdudumazuinis ldnasainnt duan

< v

¥ 3 . v
dmiumsdgenedely uwazmswiumssvlszdududnuilunsdimfionszduoenuiy

AUAINY



ABSTRACT

TE160040

This Independent Study aimed to study the marketing mix factors affecting the
purchasing of goods and services via the internet of credit card members in Mueang District,
Chiange Mai Province.

[ata were collected by using a survey questionnaire for the credit card members, who
had purchased goods and services via the internet for more than 2 times within 12 months and
paid by their credit cards. Population of this study was 100 credit card members and data were
analyzed in term of frequencies, percentage, and mecans. The result of the study shown that the
most credit card members purchased goods and services via the internet 2 times were female, 31-
40 years old, had bachelor degree or equivalent, worked as business officers, with average
monthly income 15,000-24,000 Baht. Most respondents accessed the internet at their work places
everyday, with average 30-60 minutes of each using time. Besides, most respondents scrving the
internet during 08.01-12.00 A.M on weekdays and during 20.01-24.00 P.M on weekend and the
holiday. The main purposes of serving the internet were E-mail services and booking air tickets.

The objective of purchasing goods and services was for themselves and their families.

Considered of the marketing mix factors affecting the purchasing of goods and
servicas via the internet of credit card members in Mueang District, Chiang Mai Province, the
study found that the respondents rated factors affecting in decision making as the following result:

In term of the product factors, completely details of goods and services, merchandise
guarantee, product quality, product feature, product variety, brand, and goods and services
comperative capability were rated highly in factors affecting in decision making respectively.

In term of the price factors, capability in purchasing with lower price than other
channels, price comparative capability, money refund policy when goods and services were
unsatisfactory, and capability in selecting an aliernative of payment methods were rated highly in
factors affecting in decision making respectively.

In term of the place factors, every factor was rated highly in factors affecting in
decision making for instance. a trustful security system, less time- purchasing goods and services.
capability in purchasing with no time limit or boundary, capability in selecting goods and services
from around the world, delivery service, and capability in ordering specific product via the
internet respectively.

In term of the promotion factors, availability in communicating between customer and
merchant, discount rate for next purchase, and special guarantee to boost sales were rated highly

in factors affecting in decision making respectively.





