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This independent study aimed to study the services marketing mix factors affecting
customer selection toward medium SME credit services of Kasikornbank Public Company
Limited in Samut Sakhon Province. The 260 questionnaires were the data collection tool of
census procedure from 6 following branches; Settakij road, Smutsakon , Minor Samutsakon and
Banpaew . Then, the collected data were analyzed by descriptive statistics — frequency,
percentage, and mean.

From the study, it was found that most of respondents were male , in age range 40-
49 years old , marriage with bachelor degree. Most of them were managing director of production
industry. They had proceeded business for more than 10 years . the businesses were registered as
company limited and had 51-200 million baht fix asset value. Their business had 51-200
employees and had annual sales 101-400 million baht. Most of their business located on Ampur
Muang. The most credit line that respondents used was overdraft. They used credit line of
Kasikombank for 6-10 years and the amount of credit line was 20.1-50 million baht. The purpose
of using overdraft was to use or the working capital in the business. They acquired the

information of loan service from bank officers.

The marketing mix factors affecting purchasing &ecision were overall rated at
high level of average scores which were process in term of the fast service of loan approve,
price in term of interest rate, person in term of customers visit and correct consult providing,
place in term of the location of convenient area, promotion in term of suggestion and consultation
from bank officers, product in term of the credit line, and physical in term of image and fame
of'bank, respectively.

The problems affecting purchasing decision were overall rated at high-middle
level of average scores.. The problems which were rated at high level were price in term of
higher of interest compared with other banks , place m term of the location that was far and
inconvenience to contact, process in term of the delay of loan approval, product in term of the
approved credit line that was lower than requirement and personal in term of the insufficient
relation and service mind of bank officers, respectively. The problem which was rated at middle

level was physical in term of the bad reputation and image comparing with competitors.





