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The objective of the independent study was to study the marketing mix factors
affecting decision of tangerine fruit coating by entrepreneurs of tangerine fruit coating in
Chiang Mai province. The data collection based on the specific sampling was done by
distributing questionnaires to 40 entrepreneurs randomly. Then, the narrative analysis which
consisted of frequency, percentage, and mean was applied in order to analyze data.

Based on the results of study, it was found that most respondents were the
tangerine fruit coating male, business owners whose ages were 30-39 year-of-age with
Bachelor’s degree or equivalence. Most respondents, for more information, revealed that they
had experiences related with the tangerine fruit coating business for 1-2 years length previously.
It was, moreover, stated that those respondents, as the tangerine fruit coating owners, owned the
authority in purchasing any tangerine fruit coating for their own business. It was noted that they,
actually, had just began to operate their own tangerine fruit coating houses in the last 1-2 years

and there was one owner only. The service offered by the respondent was to coat the oranges
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harvested from their own orchards as well as the oranges harvested from other’s orchards. In
addition, it was mentioned that the product quantity (coating) per day was found lesser than 20
tons a day. It was found, interestingly, that they mostly used to use the tangerine fruit coating
branded ‘Citra Shinfe’ and they were still using this brand up to present as well. They stated
answer for the question asking for their reason in using this brand that it was the quality of
product itself made them decided to use the product. They, moreover, noted that the ‘walk-in’
type of medium done by the salesman could introduce them to learn about the information of
each tangerine fruit coating product. However, they indicated about the purchasing policy of
tangerine fruit coating that before they purchased the product, they would consider for its
quality only. They also remarked that the environment factor mostly affecting the purchasing
decision of the tangerine fruit coating was the competition found in the tangerine fruit coating
while the internal factor mostly affecting the purchasing decision of the product was the aims of
their customers. The business of the respondents would allow their customers in paying for the
service cost within 90 days. Furthermore, they revealed that the frequency of the tangerine fruit
coating order was over than 2 times a month with the 1-4 tanks per a time of order as the
product order’s quantity (unit: a tank equalled to 200 litres). Most of them agreed to purchase
the tangerine fruit coating for making the strong shining and natural shining.

According to the results of study regarding the marketing mix factors, it was found
the highest average point in the following factors; Place/Distribution, Product, Price, and
Promotion respectively.

From the results of the study it was found that in Place/Distribution factor received
the high concern in average, and its sub-factor that was scored at the highest point was about the
accuracy in product transfer.

Next, the respondents also paid high concern in average for Product factor, and its
sub-factor that was scored at the highest point was about the assurance for product quality.

Then, in Price factor, the respondents paid high concern in average, and its sub-

factor that was scored at the highest point was about the cost for tangerine fruit coating.
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Lastly, Zin Promotion factor, it was revealed that the respondents paid high concern
in average, and its sub-factor that was scored at the highest point was about the
trustable/responsible salesman.

Reference was made by the question concerning on problems found in the
tangerine fruit coating’s purchasing decision of those entrepreneurs of tangerine fruit coating.
The respondents stated that the problems they faced were found in the following factors;
Product, Price, Place/Distribution, and Promotion, in respectively.

Then, based on the study in problems’ details of each factor, it was found, in
Product factor, that the short-term reservation of product, and no assurance of product quality
became its first two problems, while in Price factor, the unstable price of product was its first
problem. In addition, it was found, in Place/Distribution factor that the late transportation of
product was considered as the first problem, while in Promotion factor, the lack of discount was

the first problem found in this factor.





