unnnLe

miﬂumnmuaaiwummaﬂs sasfiitefnuiladodanlszaummsaaaiiisoso

msdadulelfuimstningersiadidnaseuvesgnisuinisngeaioysn $1da Qi)
o o @ A 1 o H9 9 a
ludunaiios Sanadsalni vamsidusiuswdeyalaslduumenomingndildusns
insngeriIsndidnaseuvsssmnIngeriaysel $1da (misw) avilusuneiiles Sana
adayny 1 oy ' -

Foalmi $1un 380 au msiswideyalavadan1¥1dun Arnaud Jevas unzaunde
aqluamsinunlddai

[] a

v [} a ' ay o o 4 @ a
gnmdanIngfumande ergsening 253017 SuSemsAnuissavlSagiad

v v

]
a L= t

ooy gninuidnensu Ieldqnimtedaden 5,000-10,000 ym gadrdulng

Iiasiadia uazfetaniinfios 1 as ideriasaiaunndr 1 das dalngjiasi 2 du
o a o w ' a o 1 ad
UasiAtAvessuIAIsngann $1ia (wmrw) Tdnsiuinuimsiasngeiigsidnaseusin
' a a o 't aag 4 o 1
wiuiunazludds 1dasngeniigddnasouniuim 121 sz Temlveatinsnyeriian
ad ' [ 4 a
sianasoudIuIng iNensoouluan
< ] ] d'd 1 LYY Y o -V
namsnneiiladedanlszaunanisaamaniinadenisdadulldinsnyeeidan

ag o o [ (Y ] '
BIANATOUYDIYPNAIBUININIAT 0YTE1 $1A (1) Tusunewies SandaFualmy) nut



T159195

ann 111’1?\’)13161?]@1111!3 ﬂUNWﬂﬂUﬂ%ﬂUﬂWH‘H@QVIIQﬂTi‘\)ﬂ’\ﬂWLHU ﬂﬂ%ﬂﬂﬁiﬂi YIUNTT
{lfle AU NDING ﬂi)i)UﬂTlJﬂﬁ’cﬁNLm UNAUDANYUZNIINIUNN ﬂﬂ%ﬂﬂ]ﬂiﬁ]'\ a3y

Y
ATUMTTUATUNTANA LAY cl'ﬂﬂ'ﬂ‘lJﬁWﬂfUnlLI'i ﬂUﬂTUﬂﬁ1QﬂUﬂ%ﬂUﬂ1uNﬂﬂﬂmm

o

Posvdumdaduat gnarldanuddysudedvdes 3 Suduusnldun eivdosdm

o

a Y o s o Y o d a g
ﬂ’ﬂiJi]ﬁE)ﬂﬂEJcluﬂﬁal‘lﬂJﬂi HazInaonioy 'iENleJ'lﬂE) mumaumshumiumwaaum

wazusms uazannsolfoeuiuaaldgegais 150,000 Lmdeiu

(Y Y

Hasodusm gnirlianudhdgduiladudes 3 suduusn ldun msssuiionluns
pontiasini nsdidasi@ume S13ansedusia sesasiie msssudonlumsiiiag uazan

=3 9 a
sssuitonlunsldusnms

Qs o

Hasudmgoanienisiasmie gaildanuddgduiledudes 3 Suduusn ldus

s v ad

fafudesdninnugausmsifinfesmngdahdiinaseu uas nsnsznwiivesyauInisi

1 ad

oA A Sy ad S ¥ o Yy oA
UIAIDINUIYIFIDIANATOU TDI0IUTAD ﬂ’]iuguawlalﬂlﬂ\rﬁu1ﬂ‘ﬁﬂ§ﬂg1ﬂﬁf§u0ﬂ1$ﬂ'\ﬂ50

9

2

ay ad n’: v Y o
#fae o fﬂiMﬂL’VJ‘YIL’E}llﬂlﬂﬁﬁu’lﬂ'ﬁﬂﬁﬂgiﬂﬁ%ﬂﬁ'}u

U

Pesedunisduniunsama gnildanuddyiuiladedes 3 Suduusn ldun

msduasumsvielasnisuenvenaw delutiuiinsenisvie Falyva niesvudiuannieg
A [] A ] Y v w o
seaunfio M3 lavanrmudenieg uazmsIdutasmsdsenduius
Jadedmynaains g ifanuddgduilefedes 3 Suduusn ldud anuazain
2 Y a ' o Y v o A <
wazsanEluns Iusnmstetasveadmiii seeaaunfe anudazadnuazsIAEIIUMS
‘ld‘ 7 =)

a @ o o 4 s 1 <
Wusmssanniasveadmihi uazms dsumsud lvedusiaialunsaiiidasiiflym

Pododmnsadrmaziiuavednyarnimenin gndidanuddgduiledvdes 3

o

s

(% ¥ 1 @ v o Y a Yy =ad
susuusnldun Yedvsesduanudanuvesthsvenliuinmsgieniouyessuinis 58303
2 o o 9 A ad v a o z Yy ad
fio anudanuvesiuavinzdonNNULIBINTBUBTIDY 1A LAIAITNYTUNAGIE NN
Pasedunszuaums gadiianuddgiuiledudes 3 Suduusn Tdud msmuise
@ o 14 v A4 o A v o 9y v A Y Y o
Sutias 1dasenuiuiitianune sesaande doyavwinsgndesaseiuiudaidusuing

HATITEZIAN IUNTIBSUNSUSNISMILIAS



Abstract

TE159195

This independent research aims to study about marketing mix factors affecting
customers’ buying decision of using Krungsri Visa Electron of Bank of Ayudhya (Public)
Company Limited in Mueang District, Chiang Mai Province. All information was gathered from
the questionnaires of 380 customers who use the Ayudhya Visa Electron Card of the Ayudhya
Bank Public Co., Ltd. in its branches located in Mueang District, Chiang Mai Province. The data
analysis was done by applying the statistics of frequency, percent and average that could be
summarized the result as follows.

Most of customers are female, the age of 25 - 30 years. Their education is bachelor
degree level and work as employees for private companies with average monthly income 5,000 -
10,000 baht. Most of customers use only one debit card and those who hold more than one debit
card, the second debit card is mostly the card of Bangkok Bank Public Co., Ltd.. The customers
learned about the service of Ayudhya Visa Electron from brochure and leaflet. They have been
using the Ayudhya Visa Electron Card about 1 - 2 years and the main purpose of using it is to
cash withdrawal.

From the result of studying marketing mix factors affecting customers’ buying decision

of using Krungsri Visa Electron of Bank of Ayudhya (Public) Company Limited in Mueang
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District, Chiang Mai Province, it was found out that the customers give a high level of
importance to following factors which clarified as the access of place , process , people , physical
evidence and presentation , price, and promotion as well as they just consider the factor of
product is like a medium level of importance.

Regarding the factor of product, customers pay attention to the first of 3 subordinate
factors which are safety for using the card, the password of ATM and the procedure of using the
card to buy goods and service respectively as the importance. And it could be used to withdraw
the cash in the maximum amount of 150,000 baht a day.

For the factor of price, customers give the priority to the first of 3 subordinate factors that
identified as the fee for renewing the card in case the old card was lost, damaged or forgotten
password, the fee for issuing the card as well as the fee for using the service of the card.

In the aspect of place, the customer give the priority to following 3 subordinate factors
namely the numbers of service counters which have the sign of Visa Electron and the distribution
of service counters that have the sign of Visa Electron and location for ATMs of the bank are
available around the shopping center or markets and also near their working places.

According to the factor of promotion, customers give the priority to these 3 subordinate
factors which are sale promotion by providing premium, sending the bills to win the prize or
discounting. In addition, the advertising of Ayudhya Visa Electron service via different media,
press release and make the public relation on the service of Ayudhya Visa Electron were
considered for the last.

For the factor of people, the customers consider on the first of 3 subordinate factors that
identified as the convenience and rapidness to serve customers of the officers in case of issuing
the Ayudhya visa Electron, the service of producing the card and also the immediate solving
service in case the card creates any problem.

For the factor of physical evidence and presentation, customers give the privileged
consideration on these 3 subordinate factors as follows; clearness of the sign that presents ATM
service of the bank, clearness of the numerals and messages that shown on the screen of ATM and
the light at the location of ATM.

Finally, for the factor of process, customers give the important consideration on the first
of 3 subordinate factors for instance they are able to receive the card exactly on the appointment
date, all information arc completely correct according to information that customers informed the

bank as well as the awaiting time to receive the service of making the card.



