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ABSTRACT
E 158643

The purpose of this independent study was to study the s'elr‘vices marketing mix
factors affecting selection of renting monthly rental resident for factory workers in Krathum Baen
District, Samut Sakhon Province. -

The data werz collected from 39§ factory workers in Krathum Baen District, Samut
Sakhon Province by structure questionnaire with quota and convenience sampling. The
statistics applied for this study were frequency. percentage and mean.

The results of the study showed that the majority of respondents were female , aged
between 26-35 years old, married. Their income were between 3,001-6,000 bath per a month,
paid 801-1,800 bath per moenth for renting and residential family.

The services marketing mix factors affected factory workers decision in renting
monthly rental resident were weighed according to the level of importance and were ranked from
the highest average to the lowest average as follows: price and people, physical evidence, place,
process, product and promotion respectively.

The price factor that affected factory workers dccision with the highest average of

important level was rental room rate. The people factor that affected factory workers decision

| with the highest average of important level was credibility of resident owner. The physical
cvidence factor that affected factory workers decision with the highest average of important level
was disturbance by neighbor room. The place factor that affected factory workers decision with
the highest average of important level was closeness of 1ental resident and work place and
convenicence of transportation. The process factor that affected factory workers decision with the
highest average of important level was prompt scrvice. The product factor that affected factory
workers decision with the highest average of important level was stability of building. The
promotion factor that affected factery workers decision with the highest average of important
level was good neighbor.

The problems that the factory workers faced during staying in rental resident were

disturbance by near-by room, high rental room rate ard high facilities rates, such as water,

electricity, telephone fees.



