undiade T145144

< dy o ¥ s v Ly d'd
astuadwuydasedl idaguszaeniie Anuiiledvannlszaumsamavuinisiil
1 L) s Y ) o as « © o 9 a ac
waremsaaaulafnyveninAnu lundngasuImsgstsumiudiadmiuguing 33
< y o ¥ y e Yo o & o a
fnnldinusiusmdoya  Taslduuvaounwnnnqualedy  gamasanymangasgsne
Y a o @ a o o U © a o 9y aa a o
winiudiadmSuduims $wau 201 @ete iimsuanzdlagldatarmssan uaue
Tugdvosmisiannueennud Sevas uazAunay

' o 1 a Py v @ a <
Naﬂ1iﬁﬂH1WU'ﬂ ﬂﬂﬂﬂﬁ’)uﬂiZﬁlJﬂﬁﬂa']ﬂ'Uiﬂﬁ'ﬂuﬂaﬂﬂﬂ'ﬁﬂﬂ’ducli)ﬂﬂUWﬂ0»1

o o < o o < ) o a dldl d‘ s -~ o
unﬁﬂuﬂuﬁanqmuwquﬂwmummmmmé’usms nuaunasluszavuinfe v
b3 o 9 as L4 o 9 P o 9§ w‘:;d
Auyana oA unwanyan1amenw Jstomuaniun evaunszuiuns uasnil

Aundoluszdhunanie  Titodwmaasudt Tesodmsm  vazdedodunsduaiy

MIANAMUTIAL
thfeduyanafiinanemsaadulsdnueaindnunlundngasusmisgsne

umﬁmcﬁmﬁmi’ué"u?mi‘umé’mammuﬁaumuﬁﬁuLt‘sﬂﬁﬁﬁhméniuizﬁumnﬁa 919730

3/ a4 < 4 o
HaeulFeoailunsensy

hivdunmdnvaimeamonmilrademsdaduladnuveaindnulundngas
yimsgshwmiudadmivdusmsvesdrounmasunudiduusniinaunasluszdy
nnAe Msiivodvsreamingd

Tasoduaad ﬁﬁwaﬁiamsﬁﬂﬁuhﬁnywmﬁﬂﬁﬂyﬂuwﬁﬂqmv?msqsﬁﬂ
yadedwmiuduSmsves reunuudeuawsvuusninaundoluseduinndeaniui
FoudzaINAeMIANUINY

fodvdmnszuiuns  fifinademsdadulefinyn vonindAny lundngas
yinsgstamiadadmiuiuims  voudnouiuudeuawdiduusniidaum doluszdy
11nAD ifumumsi"m’fﬁﬂi"lﬁcjamﬂ Funeuuazins lunisdaidon uaznaeimaBouito
WHANTAT

Toiudumdnsudiifinademsdadulsfnyvonindnu lundngasuSmsgsie
uiliudad mIuduTms veadneunuuaeuo s WuLsn ffifmdoluszduinndedion
nangas

Todudusmitiinadensdadulafing venfndnulundngasuinisgsfiom
Tadiadmiudusms vesdasunvsuamdduusaiiiauntolussduhunaiie msfa

MBITUTLY

o 9 ) <« 4:14 1] @ a o o
adsmunisauasunmsnaia Runanemsdaaulafnun ﬂ;muﬂﬁﬂuﬂuwaﬂqm

<

o a @ A o o 3 a o w $ 4 @
vsmsgsiamlusadmivguims  vesdneuuuvasunudiduusn niiaundolusedy

o &

1hunae denisdszandunus



ABSTRACT “145144

The purpose of this research was to study the services marketing mix factors affecting
graduate students to attend executive MBA program. The study was conducted by using
questionnaires to collect 201 samples of graduate students who’s studying executive MBA
program. The data was analyzed by descriptive statistics and presented in the form of
percentage, frequency and means

It was found that the services marketing mix factors affecting graduate students to

attend executive MBA program with mean of high level were people, physical evidence, place,
and process factor The factors which had the mean of modulate level were product, price and
promotion respectively.

People factor which affecting graduate students to attend executive MBA program as
first with mean of high level was well-known lecturer.

Physical evidence factor which affecting graduate students to attend executive MBA
program as first with mean of high level was well-known university.

Place factor which affecting graduate students to attend executive MBA program as
first with mean of high level was convenience location place.

Process factor which affecting graduate students to attend executive MBA program as
first with mean of high level were simple application step, sclection step and criteria and criteria

of graduate.
Product factor which affecting graduate students to attend executive MBA program as

first with mean of high level was curricular content,
Price factor which affecting graduate students to attend executive MBA program as

first with mean of modulate level was fee.

Promotion factor which affecting graduate students to attend executive MBA program

as first with mean of modulate level was public relations





