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ABSTRACT :
202463
This independent study aimed to study services marketing mix factors affecting parent
decision towards selecting kindergartens in Mueéng Lamphun district and to explore problems
~ found from the selection process. Data collection was done through questionnaires distributed to
‘261 parents of children in private kindergartens as the sample population group. Then, those
collected data was analyzed by the use of frequency, percentage, and mean values.

Based upon the findings, it found out that most respondents were female in the ages
between 31 — 40 years old with Bachelor’s degree or higher and worked as officers in private
companies. Most of them had a single child. The average income for the whole family was lower
than 15,000 baht. Those parents sent children to kindergartens with the reason to prepare those
children to be ready for being students. Their decision in selecting kindergartens for children
came partially from the information obtained from their fellows. The key factor using for
selecting the kindergarten was mentioned to the administrative management system of the
kindergarten.

Services marketing mix factors affecting parent decision the most were found in people

factor, physical evidence factor and process factor, in orderly.
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In terms of product which highly affected the decision of those parents, it found that

_those respondents agreed that the term that affected their decision to choose kindergarten the most

was about the baiance of experience enhancement course and readiness preparation activities
encouraging children to be developed in according to the program curriculum,

7 In terms of price which highly affected the decision of those parents, it found that those
respondents agreed that the term that affected their decision to choose kindergarten the most was
'about the clear tuition fee invoice.

In terms of place which highly affected the decision of those parents, it found that those
respondents agreed that the term that affected their decision to choose kindergarten the most was
about the convenient and safe place for dropping and picking children.

In terms of promotion which highly affected the decision of those parents, it found that

.. those respondents agreed that the term that affected their decision to choose kindergarten the most
_ was the recommendation made orally by parents.
In terms of people which highly affected the decision of those parents, it found that those
- respondents agreed that the term that affected their decision to choose kindergarten the most was
the close caring and attention of teachers to children.
In terms of physical evidence which highly affected the decision of those parents, it
v-found that those respondents agreed that the term that affected their decision to choose
kindergarten the most was about the hygiene of kindergarten,

In terms of process which highly affected the decision of those parents, it found that
those respondenté agreed that the term that affected their decision to choose the kindergarten the
most was the availability of traffic management service to facilitate both children and parents.

Problems that mostly found were referred to the limited space of kindergarten, the

expensive tuition fee;, and the unavailability of scholarships for students.





