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The purpose of this study was to study the Service Marketing Mix Factors Affecting
Customer Decision Towards Italian Restaurants in Mueang Chiang Mai District. The study based
on questionnaire survey from ten Italian Restaurant. The samples were 400 customers (315 Thai
customers and 85 Foreign customers)who visited to Italian Restaurant in Mueangv Chiang Mai
District. The results of this study showed that most Thai customers were female, single, aged
between 20-30 years old, received a bachelor degree or equivalent, were Government Official or
State Enterprise and had monthly income of about 10,000-20,000 baht. For Foreign customers,
most of them were male, married, aged between 31-40 years old, received a bachelor degree or
equivalent, were Own business or Commercial and had monthly income more than 50,000 baht.

It was found that all services marketing mixed factors are high importance to most
respondents. However, Thai and Foreign customers are different in their opinion. Thai customers
were ranked as high important level all services marketing mixed factors. The people factor was
the most important, folloxlved by the process factor, price, product, physical evidence, place and
promotion factor was the least important. For Foreign customers were ranked as the highest and
high important level services marketing mixed factors. The factors that affected at the highest
level were process, people, product and price. The factors that affected at high level were physical
evidence, place and promotion.

In the behaviors of decision Towards Italian Restaurants are different. Most Thai
customers go -to Italian Restaurants with friend. Most Foreign customers visit the Italian
Restaurants with family. Most respondents usually go to GIORGIO, Pasta Café and Buonissimo,
and ordered Pizza. The most important reason for visiting Italian Restaurants were good taste.
The most respondents usually go to Italian Restaurants between 5.00 p.m. to 9.00 p.m. and with

average spending between 250-500 baht.





