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This research project aims to study the market structure and market behavior in
terms of price, non - price competition for entrepreneurs in changing demand condition
of consumers, and factors affecting number of policy of life insurance in Thailand. The
simple statistical analysis and the econometrics model are used to conduct the research
project. The whole industry is studied, categorized by large entrepreneurs and small
entrepreneurs. The method of Ordinary Least Square is adapted with time series data
model by using quarterly data for 10 year time series from 1993 to 2002.

From the analysis, the market structure of Thai life insurance industry is in the
form of oligopoly because it has high concentration, but the trend is declining. The study
of the Thai life insurance discloses that most life insurance entrepreneurs adapt non -
price competition strategy by product differentiation. Apart from variety of products, the
non - price strategy also emphasizes distribution channel, especially the use of agents.

Moreover, the study points out that economic factors including “income” and
“social security” and non-price factor including “commission” have significant impact on
the sale quantity of life insurance policy. They correspond with the hypothesis. The value
of elasticity of demand with respect to “income”, “social security” and “commission” is
equal to 2.003, -0.217 and 0.245 respectively. In contrast deposit interest rate and price
factor do not have significant impact on the insurance policy sale quantity. While in case

of urban population it does not correspond with the hypothesis.





