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The Purpose of this research is to analyze form and message content of print and
electronic media in transferring Avian Influenza knowledge as well as to explore the appeals
used in presenting Avian Influenza related matters via 38 pieces of print and electronic
media. The officers from the Ministry of Public Health and Ministry of Agriculture and
Cooperatives who involved in producing those educational materialé were also indepth
interviewed to study the media mariagement.

The findings reveal that the entire 8 categories of published materials covering
brochures, manuals, booklets, posters, sticker, CD RCMs, cassettes and internet websites
emphasized on a close surveillarice and on motivating people’s awareness of the spread of
the Avian Flu to make the general public understood the situation, knowledgeable and
decrease panic as well as to encourage proper hygienic practices to suppress the
contagion. Medical and pubiic health workers were informed about current situation and the
proper measures in order to work efficiently.

In terms of motivating the proper practices, several appeals were used, i.e. fear,
emotional and motivational appeals. Several communication cues are used such as credible
person as communicators, simple and easily understood message, words or phrases that
are catchy to eyes and ears and mire media. There is coalition among Ministry of Public

Health, Agriculture and Cooperatives and the UNICEF for the effective operation.





