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The objective of this independent study was to study marketing mix factors affecting
buyer decision towards fibre siding boards in Amphoe Sansai, Chiang Mai. The sample group
consisted of 79 construction company owners in Amphoe Sansai. The data was collected from
questionnaire and analyzed using descriptive statistics namely frequency, percentage and mean.

The results of the study showed that most questionnaire respondents were male, 36-40
years old with Bachelor’s degree. Their positions were construction company owner or managing
director. They had experience in buying construction materials for 4-7 years. The circulating
capital per year was 1-10 millions baht. Their companies were 6-10 years old. They were
commissioned 1-5 projects per year, with each project valued at 1,000,001-5,000,000 baht. The
most commissioned project in the past year was houses. The person who made the buying
decision of fibre siding boards was the company owner or the managing director. The most
preferred reason for choosing the fibre siding boards was for the lack of termite problem. They
received information about fibre siding boards from TV and radio. The most preferred brand was
Shera because of its reputation and the most bought color was natural or cement color, Most
respondents chose to buy the siding boards outside Amphoe Sansai.

The factors affecting buying decision at the high level were individual factors and inter-
pérsonal factors, respectively. The factors that affected buying decision at the medium level were
environmental factors and organizational factors.

For environmental factors, the sub-factor which affected buying decision tl;'e‘n;'o‘sjtvw;s
technological changes. For organizational factors, the sub-factor thét affected buying decision the
moat was goal and policy of business. For inter-personal factors, the sub-factor that affected
buying decision the most was client’s decision power (owner of the house or housing project).
And for individual factors, the sub-factor that affected buying decision the most was construction
knowledge, expertise and education.

The marketing mix factors that affected buying decision at the high level were price,
product, place, and marketing promotion, respectively.

For product, the first 3 importaht sub-factors were variety of products, reput"ation, and
standard quality. For price, the first 3 important sub-factors were discount, installment payment,
and free delivery to construction site. For place, the first 3 important sub-factors were accurate
delivered products according to order; free delivery to construction site and prompt delivery;
availability of products; and easy access to retailers such as through telephone and fax. For
marketing promotion, the first 3 important sub-factors were promotion such as discount and free
gifts, staff was service-minded, and staff was capable of giving useful information about products,

The 3 most important problems in buying fiber sideboards were no marketing promotion,

limited selection in terms of size and styles, and no advance notice about price changes.





