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ABSTRACT TE144833

The purpose of this study was to study the marketing mix factors affecting customer
selection of drug stores in Mueang District, Samut Sakhon Province. The sampling size was 310
customers in Samut Sakhon Province. Open and closed questionnaires were used to collect data.
The data were analyzed by descriptive statistics and presented in the form of frequency table,
percentages, means, and chi-squares.

It was found that most of the respondents were female, ageing between 21-30, high
school graduated or certificated, and were mostly employees. Their income ranged from 5,001-
15,000 Baht per month, usually they went to drug stores once a month.

In the marketing mix factors affecting customer selection of drug stores in Mueang
District, Samut Sakhon Province, the respondents gave a high level of importance to the product
and place, while price and promotion was a minor criteria.

Place factor was scored at a high level of importance, the sub-factor which arranged
from the highest level was keeping drugs in perfect order and the lowest level was a location in
department stores.

Product factor was scored at a high level of importance, the sub-factor which was at the
highest level was the brand name choice, while the lowest level were phone cards.

Price factor was scored at a “medium important” criteria, the sub-factor which was at

the highest level was how easy it is to see price tags, while the lowest level was paying via credit

card.

Promotion factor was scored at a moderate level of importance, while the sub-factor
which was at the highest level was the recommendation for the drug use from the pharmacist, the
lowest level was home delivery.

The personal factors that affected a marketing mix were age and education. Age

affected in product and price factor. Education affected in price and channel. Income had not

affected to a marketing mix factors





