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ABSTRACT

- 202126

This independent study is aimed at studying marketing mix factors affecting consumer
»b,uying decision towards automatic motorcycles in Mueang Chiang Mai district. The study was
carried out by collecting data from questionnaires distributed to 200 people buying the
motorcycles in the district. The samples collected had been analyzed according to the methdd of
descﬁptive statistics to show its frequency distribution, percentage and average.

The outcome of the study indicates that the proportion of ‘the male ‘and female
»'féspbndents is not different. With most under 30 years old and holding a bachelor degree, they are
generally working in private companies with a monthly salary below 10,000 Baht each. Many of
their families have already owned a few motorcycles. The top brand of an automatic motorcycle
most responder_xts have bought is the Honda Click.

Every factor is seriously considered, judging ffom the marketing mix factors leading to
the consumers’ decision to buy an automatic motorcycle. However, the product factor is the most

important factor followed by places, promotions and prices.

Regarding the product, most respondents have decided to buy Honda Click because of
the following main reasons: user friendly, easy to ride, sophisticated look and the availability of
product warranty. -

When asked about the prices, most respondents are satisfied, saying the prices match the
_ quality of the product. Moreover, they get some discounts paying cash. They are also content with
the services and maintenance costs.

As regards the places, most respondents say they decide to buy the product due to the fact
that there are many dealers available. A variety of colors. of the product is also in stock.
Moreover, it is easy to go to those dealers and they have provided convenient( parking areas for
customers.

Asked about the promotions, most respondents suggest the outstanding services of
salesmen who have a through knowledge of the commodity and can give helpful and practical

advice to clients.





