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An objective of this research was to find the use of elements and principles of graphic
design to communicate the personalities of various scents, by using concepts and theories of various
scents categorizations, personality theory and elements and principles of graphic design. The resuits
aimed to establish principles that are able for actual use in the process of graphic design creativity to

communicate various scents and are able to be applied in other design opportunities widely.

This research depended on 5 concepts and theones of various scents categorizations used
worldwide and were chosen by experts (perfumers). This was used {o select scent categories for the
research to analyze personalities of each scent on the concept of personality categorization by Dr.
Jennifer L. Aaker which consists of 73 types of personalities. These 2 concepts were used to prepare
the questionnaires for 5 experts (perfumers). Then, analyze the method of using elements and
principles of graphic design to communicate personalities of various scents by collecting elements of
graphic design from 7 academic books and principles of graphic design from 12 academic books.
These concepts were, again, used to prepare questionnaires for 5 experts {(graphic designers). In
the whole procedures of this research, there were qualified experts who had helped evaluating

questionnaires and translations of the research aid before being used.

The result of research demonstrated that by using suitable elements and principles of
graphic design, various scents can be presented while various graphic design elements and
principles can be chosen and used occasionally. Which means the principles found in this research
can be applied to other relevant sciences, such as, interior and product design. Moreover, the
methodology is also beneficial to interested individual by guiding them to find an innovative way of

design to communicate some other scents outside the scope of the research in the future.





