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The objectives of this research are 1. to study graphic principles and elements method that can illustrate
personality of Oolong tea to communicate taste and aroma (There are four kinds of Oolong tea; 1. Tie Guan Yin Tea 2.
Shui Xian Tea 3. Oolong Tea 4. Gau San Tea.) and 2. to identify the desirable format of graphic design on tea

packages.

The research methodology employed in this study is the questionnaire which derived from literature review
related to tea, graphic principles and elements method for printed graphic design on packages. In order to acquire an
in-depth understanding and comprehensible view of desirable for design on tea packages to communicate taste and
aroma, graphic principles and elements that related to that personality as well as other desirable elements for tea

packages, three experts of tea, one expert of color and six design experts were the respondents.

Overall, the findings of this research reveal the most desirable personalities for four kinds of Oolong Tea.
Each personality has significant graphic principles and elements as following:
1. Tie Guan Yin Tea should acquire 1.1 Color: Dark to red color that has narrow-limited hue coupied with bright
color tone 1.2 Thai Font Type: Round shape of thai font style that has harmonious proportion and consistent stroke with
the urban-polite look 1.3 English Font Type: Roman 1.4 illustrate: Glyph and Letter mark 1.5 Composition: By using the
gray color to other color unification and harmonious color
2. Shui Xian Tea should acquire 2.1 Color: Dark to black color that has narrow-limited hue coupled with similar
color tone 2.2 Thai Font Type: Round shape of thai font style that has harmonious proportion and consistent stroke with
the urban-dandy look 2.3 English Font Type: Square Serif 2.4 Hliustrate: Glyph and Symbol/Abstract 2.5 Composition:
Symmetrical balance and similarity
3. Oolong Tea should acquire 3.1 Color: Vivid and bright color tone with wide hue coupled with similar color
tone 3.2 Thai Font Type: Round shape of thai font style with light and consistent stroke 3.3 English Font Type: Scripts
and Cursives 3.4 lilustrate: Photograph 3.5 Composition: Gradation by the forces of pull and push
4. Gau San Tea should acquire 4.1 Color: Warm color with restricted hue that appears naturally 4.2 Thai Font
Type: Free form thai font style with inconsistent stroke 4.3 English Font Type: Scripts and Cursives 4.4 lliustrate: Picture

and illustration 4.5 Composition: Unity by weight contrast





