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The objectives of this study were to examine factors that influence success in insurance
agent career and to find guidelines for developing insurance agent career of The Siam
Commercial Samaggi Insurance Public Limited Company. The population used in this study was
comprised of five insurance agents selected from 5 agents of The siam Commercial Samaggi
Insurance Public Company Limited. A structural interview was used for getting data. The data
were analyzed by data-type classification method, and then reported in descriptive form.

The study found that most of insurance agents were male, aged between 32-60 years.
Factors that inﬂﬁence success in the career are self-analysis of both their own knowledge and
abilities, self-control in the area of working and learning as well as self searching for additional
knowledge in every area regularly. To be success in this career, ethics in working as insurance
agent and good personality and characteristic are also the influence factors. Moreover, these
insurance agents have to be able to solve problems well. Finally and the most importantly,

persistence and work undiscouragedly are the key factors.





