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The purposes of this study, Factors Influencing the Demand for Cotton Clothing for
Women in Mueang Chiang Mai, were to 1) study the factors that influence the demand for cotton
clothing for women, 2) study the purchasing behaviors for cotton clothing, and 3) study consumer
séﬁsfaction in cotton clothing. The sample for this study consisted of 400 women above 17 years
old and was collected using the accidental sampling method. The data was primary data collected
using surveys: The analyses of the data were separated into four parts. The first two parts—the
general information and the women’s purchasing behaviors for cotton clothing—were analyzed
using descriptive statistics including frequency and percentage. The other two parts—the factors
influencing women’s demaﬁd for cotton clothing and the consumer satisfaction—were analyzed
using Likert Scale.

The women in this sample were most frequently between 26 and 45 years old,
married, had bachelor’s degree, worked for the government and had earnings between 10,001 and
20,000 baht per month. The factor with the highest influence on women’s demand for cotton
clothing was the price factor. The second most influential factor was the product factor which
was the quality of the fabric. The third most influential factor was the environment factor which
‘was electricity saved from air conditioning. The forth factor was the marketing factor including
factor which was the location of the stores.

For the pin‘chasing behaviors, the main reason for purchasing was self consuming. The
‘best-seller product type was blouses. The most popular color was the cotton’s natural color and
the most popular patterns were simple patterns with simple prints. The locations with the highest
purc-:hases were in product exhibitions. In most cases, the purchasing frequency was less than 5
times per year’ and the expense per purchase was less than 1,000 baht. Most women make
purchases by themselves and the main source of information about cotton clothing was the words
of mouth. |

For the consumer satisfaction in cotton clothing in Mueang District, Chiang Mai
Province, women were most satisfied in the price factor. Other facfors ranked from high to low
satisfactory levels were the product factor, the environment factor, the marketing factor and the

location factor respectively.





