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This study aimed to understand factors influencing people’s decision to buy the voluntary
option of car insurance in Chiang Mai Province. Information were obtained from interviewing 300
samples of Chiang Mai residents. Analyses were based on the results of descriptive statistiés and
Logit model application.

The study found only 94 samples bought the voluntary option of car insurance. Most of
them can be characterized as female, 31-40 years old, married, with bachelor’s degree education
or equivalent, private business employee, having 10,001-20,000 bath monthly income, with more
than 10 years driving experience, with normal eye sight, and learning the driving techniques from
people within the family.

The majority of those who had voluntary car insurance did so far the reason of getting
additional security in terms of compensation according to the policy contact to alleviate the burden

of damage or trouble in case getting involved in a car accident. They contacted the insurance

company directly, considering the company being reliable, generally for first class insurance for
passenger car seating no more than 7 persons, mainly TOYOTA, and they paid on the average
13950 baht insurance premium per year. Those who did not buy the voluntary option mostly
considered the premium overly high.

The results from Logit model analyses indicated if people have higher education, higher
income, and longer driving experience, they are more likely to buy voluntary option of car
insurance. These relationships were consistent with the hypothesis. The factors having no
statistically significant relationships were sex and marital status. The most important contributive
factors to buy voluntary option if car insurance was education; any schooling beyond bachelor’s
degree will improve the chance of buying voluntary policy by 12.86%. The Logit model provided

the proof of 71% predictive accuracy in this study.





