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Abstract
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At widespread economic development has been resulted in the increased number of
department store. The number of female working in the department stores, therefore has also
increased. These women have responsibilities either in family or workplace. These
responsibilities influence the health of female. Therefore, promoting behaviors in this group
should be taken into consideration. The purpose of this predictive-correlational research design
was to explore factors influncing health promoting behaviors among females working in a
department store such as perceived benefits, perceived barriers, perceived self-efficacy, and
situational influences. The subjects were 200 female who worked at the department store in
lower northern part of Thailand. Samples were sclected by purposive sampling. The research
instruments used for data collection was a questionnaire consisting of a Demographic Data
Health Promoting Behaviors, Perceived Benefit of Health Promoting Behaviors, Perceived

Barrier of Health Promoting Behaviors, Perceived Self-efficacy of Health Promoting Behaviors,

and Situational Influences, developed by the researcher, based on Pender s Health Promotion
Model (Pender, 1996). This questionnair was reviewed by a panel of experts, and the values of
Cronbach’s alpha coefficient determining the reliability of Perceived Barrier of Health Promoting
Behaviors, a Perceived Self-efficacy of Health Promoting Behaviors, and a Situational Influences
were .92, .93, .94 and .87, respectively. In addition, research tools for health promoting behaviors
using test-retest was .84. Data were analyzed using descriptive statistics, and stepwise muitiple
regression analysis. The major results revealed that:

1. The subjects had high level total score of health promoting behaviors. Considering each
aspect of such behaviors, it was found that nutrition, spiritual growth, stress management, and
interpersonal relationship were in high level score, whereas, health responsibility and physical activity
had moderate level score:

2. The subjects had high level of perceived benefits of health promoting behaviors,
perceived self-efficacy of health promoting behaviors, and situational influences, whereas,
perceived barriers of health promoting behaviors had moderate level; and

3. It was found that 8.7 percent of the variation of health promoting behaviors could be
explained by perceived self-efficacy of health promoting behaviors and perceived barriers of
health promoting behaviors. (p <.05)

These findings thus suggested that nurses should develop appropriate health promotion
for females who working in department stores to promote health promoting behaviors especially
health response, nutrition, physical activity, and also recognize percieve bennefitcal situational

in fluences. This is anticipate to strength them to perform effective health promoting behaviors.





