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ABSTRACT
158668

The objective of this independent study was to study the faclors%:E(:ncing student’s
decision to study tor a Bachelor of Arts majoring in Mass Communication, at the faculty of
Humanities, Chiang iMai University. Questionnaires were used in data collection. The data were
analyzed by using frequency, percentage and mean. The findings were as follows.

This study considered only the product factor of the marketing mix. It was found that the
external factors average ranked at the high level of importance were as follows: job qualifications,
job status and teaching-learning factors expectation.

The job status factor that was ranked in the first importance was non-boring job. The job
qualifications factor that was ranked at the highest level of importance was job challenge of job.
The highest average score of importance for the teaching-learning factor was the nature of
discipline.

Other external factors were rated on average at a low level of importance. The first high
average respectively as follows: economic, psychographic and politic, reputation, value and
culture, and social factors.

In regards to the reputation factor, the highest average score which was rated at a high
level was Chiang Mai University’s reputation. The highest average score in terms of social factor
was media exposure (superstars). For value and culture factors, the highest attention was the
desire to study at a public university. The highest score in terms of economic psychographic and
politic factors was the low cost of tuition fee compared to private university.

The students’ expectation towards decision to study for a Bachelor of Art degree of the
faculty of Humanities, Chiang Mai University was rated at average a high level of expectation.

The subfactor that had the highest average score was obtaining the desired job.



