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ABSTRACT

The objectives of this research are (1) to study the personal factors which effect the
decision making of apartment rentals by consumers in the Bangkok Metropolitan Area, (2) to study the
decision making behaviors of apartment tenants, (3) to study the marketing mix factors of service
marketing which effect the decision making of the apartment rental of consumers in Bangkok
Metropolitan Area, (4) to study the expectations and needs of apartment tenants.

The research tools that were used in these studies were questionnaires which gathered
information from a sample group of tenants paying monthly rent anywhere from 2,500 to 30,000 baht
in 50 districts within the Bangkok Metropolitan Area with a total number of 400 respondents.
Statistical values used in the questionnaires data analysis include percentile, mean, standard deviation,
T-test, F-test and ANOVA.

The results indicate that (1) the personal factors, including sex, age, education,
occupation, income, and marital status, which effect the decision making of the apartment rental of
consumers in Bangkok Metropolitan Area differentiate at the significance level of 0.05 or at the
confidence level of 95 %,;(2) the behavior criteria is convenient location where is close to the
community and major transportation. The room type consists of 1 bedroom and 1 bathroom for 1-2
persons in the area of 16-30sqm with the rent less than 5,000baht per month. For the person who rents
the apartment for the first time, the tenant usually stays for 2 years and then moves out to the apartment
that closer to the workplace. The major issues from the tenants that can be found the most are
inadequate utilities, noise pollution from outside, and noise disturbance from neighbors; (3) the
marketing mix factors of service marketing, including product factor, price factor, place factor,
promotion factor, process factor, people factor, physical evidence factor, partnership factor, which
effect the decision making of the apartment rental of consumers in Bangkok Metropolitan Area
differentiate at the significance level of 0.05 or at the confidence level of 95 %; (4) most apartment
tenants expect and need the landlords to improve the environment, security system, service,
information system, the reduction of rent, utilities, and security deposit, the addition of parking space,
and the selection process of tenants. In addition, the results from these studies also provide the useful
suggestions for new and existing landlords, government organizations such as National Housing

Authority (NHA), and future researchers in this area of study.
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