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Abstract

Fast growing China E-commerce platforms is regarded as an opportunity and a
challenge for Thai SMEs. Objectives of the research are 1) to examine market
structures, characteristics, and trends in China E-commerce including business
infrastructures for trading goods and services, 2) to propose business strategies for
Thai SMEs aiming for China E-commerce access, and 3) to provide government-
related agencies a set of policy recommendations in providing academic and

technical supports for Thai SMEs.

Our research suggests that there are three main potential categories of Thai
products: foods and beverages, personal and heath cares, and service related
products. The goods and services can be channeled to E-commerce markets via
several platforms which include Thaitrade.com, Alibaba.com, JD.com, Sfbest.com,

Vip.com, Fruitday.com, and Meituan.com.

Key successful factors for Thai SMEs for doing businesses in China E-
commerce are as follows: 1) entrepreneurs’ determination and passion are vital, 2)
Having registered trademark in China is necessary, 3) entrepreneurs must be clear
about what to sell and whom to sell for, and 4) In dealing businesses with any China
E-commerce platform, forming business group for enhancing power of bargaining and
negotiation power is strongly advised. Concerning government’s support, academic
and technical supports towards Thai SMEs for building their capacity and increasing

their competitiveness must be continuously in action.
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