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This research aims to the intention to come to revisit Don Wai waterfront
market of Thai tourists. To study antecedents affecting the intention to revisit to Don
Wai waterfront market and to study the development of the marketing mix of
tourisim activities and improving the quality of tourism services of Don Wai
waterfront market. The sample in the study were two groups: one that provides
important information on in-depth interviews who are the stakeholders in Don Wai
waterfront market include entrepreneurs who are in the area, the tourist and chief
executive of the district about 10 persons. The second are 400 tourists who visiting
the Don Wai waterfront market. The tools used to collect information, a
questionnaire with the reliability, both by means of cronbach .955, and interviewing.
Data were analyzed using quantitative 1) statistical analysis included descriptive of
arithmetic that are percentage, means, and standard deviation. 2) inferential statistics,
including multiple linear regression analysis, the variables are added to find the
factors that affect the intention to revisit the market of Thai tourists. The analysis of
qualitative data were from open-ended questions. The researchers presented the
results of in-depth interview, summary and the analysis of content.

The results showed that the willingness to revisit of Thai tourists as a whole
at a high level. When considered each aspect on the experiences/positive impression
about tourism attraction to revisit Don Wai waterfront market. And antecedents
affecting the intention to come to market over the River Don Wai, Thailand tourist
activities tradition Thailand. Materiality ensuring understanding, compassion activities
travel destinations physical products (tourism and services) by seven factors can
explain the variations are intended to come to market over the River Don Wai,
Thailand tourists represented 74.3 percent of the equation is as follows.

The intention to revisit Don Wai waterfront market of Thai tourist = 0.392 +
0.275 (Thai tradition activity) + 0.209 (the noun) + 0.165 (to ensure) + 0.151



(understanding, compassion). + 0.086 (activities that tourists need) + 0.071 (physical)
+ 0.069 (product (tourism and services)).

The development of the marketing mix. Tourist activities and the
improvement of the quality of tourisim services in Don Wai waterfront market Don
Wai. Should:

The development of the marketing mix. The physical characteristics are
the parking area, should build parking covered from sun and rain and should extend
parking lot to meet the demand. Also, video surveillance in the parking area and the
market must be provided for more safety. Products (Tourism and services), the
operator must take care of the restaurant to be cleaned.

Tourism activities. About Thai tradition activities, tourists wishing to
participate in the festival activities. And about the tourist needs, Tourist need to take
a boat to see the orchard and garden of the products vendors..

To improve the quality of the services Don Wai waterfront market. About
the tangibles, Don Wai waterfront market, have to save the environment within the
tourism area to be the outstanding in natural beauty and should decorate stores are
old as ancient as the old market. Don Wai waterfront market should be prepared the
signs for a Don Wai waterfront market which can be noticed easily with a map
showing where you should shop, toilet, trash, seating. As well as various facilities with
in Don Wai waterfront market. For an ensuring Don Wai waterfront market, the
waterfront has the ability to serve and provide adequate services. Visitors impressed
by merchants. Just a good-natured that is ready to serve. Understanding and
compassion. Operators need to recognize the needs of visitors with different needs

that can deliver the quality of service to tourists quickly.



