192932

nduEeansld wetimdulunulawunsnssinamaunildnglsyasdes 2 Usznis

1. WeAnmuazdiemsidalsainmmaiin nsld wellmdy ezt ludelamon

sussAnsAa iunzanua sy ansnwiunguidune
d; =2 = q=] a L2

2. wedAnwuariianmzinalszinnresandulalucnlansnnsusdniemany - s
o = a as dil = o o s‘d‘ ' 1 %87 1% ga as ¥ v o
AHBN AR AN MBI NARe LRI UszasARnan it edn  duldaiiano

= < Y Y a2 = Py

nsalemedaindeyaniaiunge]] auanualflusssunssuuni 2 Teelfinousilunnsuan
Uszinnreuetlintu mau 6 Uszinn uar unaelalunuluwun 42 dezinm Iidhanafaduy
wuuaeuniegeununguitvinedunianifeu 400 90 wazifuualdvisuus aannig

¥
o

53 L o as ar e‘d‘ :// 2 <
Tnneideys annrnaglnanisidunndngleraadiselasil

ar

noUszadAden 1 Ussnvmaliaueiidu e nsa¥eniniivasuluaninsianin

(Painting pictures Graphic under the Stopmotion Camera Animation)
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The purposes of the study of using of animation in religions advertising campaign
were to study about proper and effective of using animation in religions advertising
campaign techniques and to study about the types of advertising appeals in religions
advertising campaign.

The instrument was created and modified from theories in chapter by using 6
contemporary animations and 42 advertising appeals 400 questionnaires were distributed
among 400 Christians, all were collected.

The study shows that:

1. The type of animation in advertising techniques using in this research were
painting pictures graphic under the stop motion camera animation and celluloid animation.

2. The advertising appeals in religions advertising campaign were belief in God,

Happiness and Safety.





