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ABSTRACT ’

The purposes of this research were to (1) identify the key factors affecting the need of credit loans
from commercial banks of small enterprise (2) study the role of marketing mix influencing the need of credit
loans from commercial banks of small enterprise (3) study the general information related to the need of credit

loans from commercial banks of small enterprise.

The samples were 400 individual entrepreneurs who have applied the credit loans from commercial
banks in Bangkok Metropolitan and Vicinity. The research instrument employed in this study was
questionnaires that were divided in to three parts; general information commercial banks policy and
marketing mix factors. The questionnaires are of 0.95 in accuracy. Statistics used for data analysis were

percentage, standard deviation, t-test, and variance analysis.

Research findings were (1) the most important factors influencing the need of credit loans from
commercial banks and related to credit loans policy of commercial banks are interest rates and credit loans
pledge, second factors are alternative payment terms and credit loans fee, the least important factor is special
joint project with the government (2) The key factors affecting the need of credit loans from commercial banks
related to the 4 Ps of marketing mix with statistic of 0.05 level are as follows: product, this is banks keeping
their words and guarantee to running business accordingly. For price, they are interest rates, sale opportunity or
circulation of goods and services. About place, it means that commercial banks and their branches are located in
many localities throughout the country. Banks location can be seen near business firms. Promotion aspect is
bank stability, bank reputation bank image. (3) The age of small of enterprise is average 39 years old, and the
education is bachelor degree, sources fund in ramming business comes from bank of credit, about 58.5% and

the most small enterprise need overdraft credit, about 44.8%.





