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The purposes of this research were to study personal factors and factors of service
marketing relating to buy automobile insurance of automobile owners in the said areas; to study
relation between personal factors and buying automobile insurance of automobile owners; to
study relation between factors of service marketing and buying automobile insurance; to study
automobile owners’ decision making to buy automobile insurance; and 5. to study automobile
owners’ behavior of buying automobile insurance.

The results of this study revealed that :

1. For automobile owners’ personal factors, males are more than females, aged
between 26 — 35 years old, graduated and worked in private companies with average monthly
incomes i.e., 10,000 — 20,000 baht.

2. The overall opinions of automobile owners about factors of service marketing i.e.,
products or services, prices, distributing channel, marketing promotion, services providers,
process, organization image were at high level in all aspects.

3. Personal factors i.e., gender, age, education, occupation and monthly average
incomes related to buying automobile insurance.

4. Factors of service marketing i.e., products or services, prices, distributing channel,
marketing promotion, services providers, process and organization image related to buying
automobile insurance.

5. Automobile owners made their decision to buy the insurance level one of Viriya
Insurance Co.,Ltd. With the insurance premium of less than 10,000 baht.

6. For automobile owner’s behavior of buying automobile insurance, they voluntarily
bought the insurance to protect themselves and their properties and knew that the according to

compulsory insurance act they would be penalized if they did net buy the insurance.
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