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The purposes of this research were to study factors related to total satisfaction
with Toyota Fortuner car of consumers in Bangkok Metropolitan area; to compare total
satisfactions with Toyota Fortuner car of consumers in Bangkok Metropolitan area
classified by personal characteristics, namely, gender, age, educational level, marital
status, occupation, monthly income, and number of family members; and to analyze the
relationships between the braﬁd equity factors and total satisfaction with Toyota Fortuner
satisfaction with Toyota Fortuner car, relationships between consumer’s personality and
total satisfaction with Toyota Fortuner car, relationships between the past car using
behavior and total satisfaction with Toyota Fortuner car, and relationships between the
future car using behavior and total satisfaction with Toyota Fortuner car.

The employed research sample consisted of 400 users of Toyota Fortuner car in
Bangkok Metropolitan area. The data collecting instrument was a questionnaire.
Statistics employed for data analysis were the percentage, mean, standard deviation, -
test, one-way analysis of variance, and Pearson simple correlation. The SPSS for
Windows Version 11.5 Program was employed for data processing and analysis.

Research findings were as follows:

1. The majority of consumers was males, aged 31 — 35 years, with bachelor's
degree educational level, with married status, with occupation as private company
employees/hired workers, with monthly inpome of 20,000 baht or lower, and with 4 -~ 6

family members,
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2. Consumers’ overall opinions were at the good level both toward the brand
equity factors as a whole and toward each brand equity factor, namely, brand
awareness, perceived quality, relationship between the brand and perceived brand
quality, and brand loyalty.

3. Consumers’ attitudes toward marketing mix factors comprising the product
factor as a whole and product aspects, namely, performance capability, physical feature,
economy, safety, price, marketing promption, and service center were at the good level.

4, Consumer's overall personality was at the good level.

5. Regarding consumers’ past car using behavior, it was found that the majority
of those who participated in decision making on buying the cars were the employees;
the averagéd number of cars being used (including the present car) was 4.63; the
averaged number of cars in the family was 4.25; and the averaged number of Toyota
cars in the family was 4.77.

6. Regarding consumers' future car using behavior, it was found that on the
aspect of advising or persuading others to buy Toyota cars, the custom,érs' opinion was
at the “may nat persuade” level, and on the aspect of buying Toyota cars in the future,
their opinion was at the “may not buy” level.

7. The total satisfaction with Toyota Fortuner car of consumers was at the “satisfaction” level.

8. Consumers with different ages differed significantly at the .01 level in their
total satisfaction with Toyota Fortuner car.

9. Consumers’ opinions toward the total brand equity factors and perceived
quality aspect correlated significantly with their total satisfaction with Toyota Fortuner car
at the .05 and .01 levels respectively.

10. Consumers’ attitude toward the safety aspect of the product factor correlated
significantly at the .05 level with their total satisfaction with Toyota Fortuner car. The
correlation was positive and at the low level.

11. Consumers' attitudes toward the marketing promotion and the service center aspecis
of the product factor correlated significantly with their totél satisfaction with Tayota Fortuner car at
the .05 and .01 levels respectively. The correlations were positive and at the low level.

12. Consumers’ personality correlated significantly with their total satisfaction with
Toyota Fortuner car at the .01 level. The correlation was negative and at the low level.

13. Consumers’ total satisfaction with Toyota Fortuner car correlated significantly
with their future car using behavior aspects of advising or persuading others to buy
Toyota cars and buying Toyota cars in the future at the .05 and .01 levels respectively.

The correlations were positive and at the low level.





