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The purposes of this research were to study factors affecting tourists’ decision on trail selection and
hiking behavior of tourist in Khao Yai National Park. The sample size was 400 Thai tourists who had hiked
in Khao Yai National Park. For conducting the primary data, questionnaires approach are performed to
reach the objective. The obtained data were then analyzed in terms of frequency, percentage, mean and
standard deviation. For comparison among the opinions of tourists in 5 trails, one-way ANOVA was
employed and the differences in pairs of means among those of opinions were determined by Scheffe test.

The findings were as follow:

1. Most of tourists had hiked in another national park which their main purpose was to travel and
experience the pure nature. They gained information about trail paths from friends, relatives and family
which they were hiking with friends and prefer to hike by themselves without guiding service from staffs of
the national park. The most preferred starting time for hike was between 9.00 a.m. and 10.00 a.m. The
favorite activities of hikers are sightseeing and waterfall visiting. However, there were problem which
would be addressed. The signs and direction signal in the national park were too less which the number of
signs should be increased.

2. Personal factors were significant factor which influence in high level on hikers’ decision making
when choosing trail in the national park.

3. In comparing the opinions of tourists in 5 trails, it was found that 7 items were significantly
different at the .05 level. Those items were: the security of trail path, the appropriate length with physical
condition, the desire of getting to know the ecosystem, the attractiveness of the scenery, waterfalls and the
trail path, the opportunity to experience a variety of animals and birds during hiking, the appropriate length

between accommodation and trail, the influence of media and magazines.





