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The objectives of the research are as followed 1) To research the format of creative message
strategy 2) To research the format of creative execution 3) To research the visual presentation format in print
advertising design for modem retalil stores. The research is based on qualitative research. The research
method is to study conceiving procedure, theory, and many researches that related to this research.
Furthermore, the sample print advertisements of 100 items for modern retail stores are randomly selected
which are well known as in Lurzer's Int'| ARCHIVE during the year 2001-2006. The selected advertisements
for modern retail stores as mentioned are analyzed the content analysis of the method and theory by the 7
professionals in advertising industry. Then summarize to find the frequency of the appreciation and present in
percentage scale by the score ordering.

The result of the research has shown below;

1. There are 7 formats from creative message strategy of the print advertising design for modern
retail stores, therefore 3 format are used the most in creative message strategy as followed; 1) Affective
Strategy 24% 2) Unique Selling Propositions 23% 3) The Generic Strategy 15%

2. There are 2 parts of Creative Execution of the print advertising design for modern retail stores.
Part 1 is the The Big |dea which can be divided into 11 formats, and 3 formats are used the most
1) Motivation and Inspiration 27% 2) Exaggeration 22% 3) Life Experience 17% Part 2 is Ad Categories
which can be divided into 12 formats, and 3 formats are used the most 1) Image or Life Style 14%

2) Benefit and Differentiation 12% 3) Slice of Life 10%

3. There are 11 formats of Visual Presentation of the print advertising design for modern retail stores,

therefore 3 formats are used the most. 1) Studio Techniques 54% 2) Creative Techniques 44%

3) People & Places 17%





