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ABSTRACT

This research aimed to 1) study the strategic management of logistics marketing of One
Tambon One Product of Roi Kan San Sin provincial cluster, 2) compare the perceptions the
manufacturers on the strategic management of logistics marketing of One Tambon One Product of
Roi Kan San Sin provincial cluster classified by demographic features, and 3) investigate guidelines
for developing the strategic management of logistics marketing of One Tambon One Product of Roi
Kan San Sin provincial cluster. The research sample consisted of 280 manufacturers of One Tambon
One Product in the Northeast of Thailand. The results were found as follows: Overall, the perception
of the manufacturers of One Tambon One Product in the Northeast of Thailand on the strategic
management of logistics marketing of One Tambon One Product of Roi Kan San Sin provincial clus-
ter was at a very high level with an average score of 4.89. The obtained average scores of the other
variables were arranged in order: data aspect 4.52, packaging 4.50, material control 4.46, needs of
products 4.34, warehouse management 4.32, inventory management 4.29, financial management

4.25, \ogistics system 4.24, order system 4.17 and purchase system 4.13.

Keywords : The Strategic Management of Logistics Marketing.
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