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ABSTRACT

The objectives of this study are 1) to study the opinions of the application of
Buddhist Principles in business organizational management and 2) to study the Buddhist
Principles to apply to business organizational management. This research is qualitative
research using interviews withl0 women executives and 6 men excutives of DC
Consultants and Marketing Communications Ltd. Moreover, this research uses documents,
such as Buddhist scripture, exegesis (Buddhist principles) and Buddhist literature.From
the results of this research, all executives agree that the application of Buddhist principles
in business organizational management is one of the most important factors to push
organizations to be successful. Moreover, it shows the Buddhist principles are used in
business organizational management as follows : 1) The virtues of the king (Rajadhamma)
are applied by the executives in the organizations, to make the good executives and have
good morals, do not use the power to abuse the people and are not selfish; 2)The four
principles of virtuous existence (Brahamavihara) are applied in the organizations to make
people happy because they are harmonious, love, generous to help the person in the bad
condition and to glad with the success their friends and to be right in every condition;
3)The five preceps (Panca-sila) are applied in organizations to protect people from bad
habits and to create love, harmony and advantage among people in organizations;
4) The Noble Eightfold Path (Atthangika-magga) are applied in organizations to make the
people aware and efficient; 5) The four basis of success(lddhipada)are applied in the
organizations to make people love their work and to be a part of the organizational
development as the target of the organizations; 6)The four bases of social solidarity
(Sangahavatthu) are applied in organizations to make people have love, harmony |,
generous happiness, good social relationships and to give joyful help to their colleagues;
7) The four prejudices (Agati) are applied in organizations to decrease the conflict among
people in organizations. Moreover, they are applied to make the rules standard in moral
compensations.

The suggestions of this research are that there should be more research,
publications and training, regarding using Buddhist Principles in organizational
management.
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