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The research aimed to study the relationship between factors and ability to
pay money back and to find out the forecasting ability to pay money back factors of the
owners of Small and Medium Enterprises (SMEs) who were the debtors of the TMB Bank,
Phetchaburi Division Office. The samples were 82 good credit customers, being in
arrears with their payment less than 3 months. The samples were selected by means of
stratified random sampling method. The tools for data collection were the multiple-choiced
questionnaire, survey form, and open-ended questionnaire. The data were analysed using
frequency distribution, percentage and Pearson’s Product Moment Correlation Coefficient.

The analysis revealed that :

1. The factors, affecting the ability to pay money back, found in this study
were as followings: 1) Qualification Factor : The majority of entrepreneurs had got
Bachelor's degree, ran their business for more 9 years, never postponed the payment,
and never held any business and social positions. 2) Capital Factor: The rﬁajority had
medium and high working capital, 20 - 59% of the capital coming from the loan.
3) Capacity Factor : The majority had constant income and profit, and the money to pay
back to the bank came from profit of business and other sources. 4) Collateral Factor :
The majority had their home or enterprise as the collateral and the collateral cost was
higher than the loan at medium and high level. 5) Condition Factor : The majority were in
business competitive condition at medium to high level, and term of paying back was
between 4 - 9 years. 6) Country Condition Factor : The majority thought economic and
political conditions affected their business at medium level. 7) Purpose Factor : The
majority used the total loan in running their business between 35 - 74%, resulting in the
increase of assets and income.

2. There was no relationship between the seven factors and ability to pay
money back of the bank’s customers. Therefore, the forecasting ability to pay money back

factors was unidentify.





